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JUDICIAL COMMISSION OF INQUIRY INTO ALLEGATIONS OF STATE
CAPTURE, CORRUPTION AND FRAUD IN THE PUBLIC SECTOR INCLUDING
ORGANS OF STATE

AFFIDAVIT

I, the undersigned,

JOSEPH FRANK JACKSON

do hereby make oath and say:

1 | am employed by Transnet SOC Ltd (“Transnet”), presently in the position of

Internal Communications Specialist: Transnet Group Capital.

2 The facts to which | depose are within my personal knowledge except where it

is apparent from the context that they are not, and are both true and correct.

3  This affidavit provides an account of the relationship between Transnet and

TNA Media (Pty) Ltd (“TNA"), particularly in relation to:

3.1 the placing of recruitment and tender advertisements in TNA newspapers;

and

3.2 the circumstances under which Transnet supported The Big Interview, a

segment in TNA newspaper.
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MY ROLE AT TRANSNET

4 My employ at Transnet officially started on 16 August 1994 at Spooret
Kimberley. | worked at Spoomet (now known as Transnet Freight Rail) as a
Corporate Affairs Practitioner from January 1997 to September 20086, the last
two years of which was spent in Cape Town running the Regional

Communications Department of Spoornet.

5  Between October 2006 and December 2014, I held the position of Brand and
Publicity Coordinator in Transnet Group Corporate and Public Affairs. At the
end of December 2014, | joined Transnet Group Capital as an Internal
Communications Specialist, a position | currently still hold. | was appointed to
each of these positions pursuant to normal recruitment processes. My current

position of Interal Communications Specialist was a lateral transfer.

6  The facts set out in this affidavit relate to the period when | was employed as

Brand and Publicity Coordinator.

7 The role of Brand and Publicity Coordinator was the first of its kind at Transnet.
The position was created because of a desire to test the brand equity of the
Transnet brand (that is, the commercial value derived from consumer
perception of the brand), and to review whether or not the brand should be

kept as is, should be refreshed or should be completely changed.

8  Following from a Brand Strategy Development and Implementation Plan,
which was based on the outcome of extensive research on the status of the
brand equity conducted in 2006, Transnet indeed rebranded, changing its logo,

divisions and corporate identity, to become Transnet as we know it now.

<
o\



JFJ-003

9 My key role and function was to facilitate, manage and monitor this process,
including the changes in livery, protective clothing and signage, and the

introduction of the new logo to the public via a launch and media rollout.

10 The role of Brand and Publicity Coordinator included the following

responsibilities:

10.1  Effective and efficient rollout of the approved branding strategy, including a
culture internalisation programme and implementation of an advertising

strategy as it pertains to the brand;

10.2  Proactively manage the public image and reputation of Transnet - its

employees, executives and board members, including through:
10.2.1 approval and implementation of strategies;
10.2.2 management of the company’s reputation internally.

10.3  Approval and implementation of a broad-based communication strategy and
plans dealing with strategic issues, values, policies and principles to ensure

the accessibility of Corporate Strategy information via:
10.3.1 annual reports
10.3.2  corporate plans; and

10.3.3 requests for information by other relevant stakeholders (including, but not
limited to, employees, media, analysts, rating agencies, regulators, and

the like).

10.4  Effective and efficient supervision of consuitancies / suppliers contractedto

— and by — the unit,
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11 As Brand and Publicity Coordinator, | reported to Mr Mboniso Sigonyela, the

General Manager of Transnet Group Corporate and Public Affairs.

12 Mr Archie Masebe held the position of Advertising Manager at Transnet until
he resigned in July 2011. Towards the end of 2011, Mr Sigonyela requested
that | help with some of the work which had previously been assigned to Mr
Masebe, and liaise with the appointed advertising agency, called The Agency,

until such time that a permanent replacement was recruited.

13 I therefore assumed the role of assisting with some of the responsibilities of
the vacant Advertising Manager’s role. This was not an official acting position,
and | did not receive any formal notification letter or delegation, nor any
additional remuneration. | continued to function in my role as Brand and

Publicity Coordinator.

14 Insofar as TNA is concerned, [ am able to shed light on Transnet's support for
The Big Interview, as well as the tender and recruitment advertisements that

Transnet placed in the TNA newspaper.

15 | have no knowledge regarding the business breakfasts hosted by TNA,
subscriptions with The New Age, or with any aspects reiating to the distribution

of the newspaper.
THE PROPER PROCESS FOR PURCHASING ADVERTISING SPACE

16  Advertising is used by Transnet as a means of generating brand awareness
and for the promotion of Transnet products and services. It was the

responsibility of the team led initially by the Advertising Manager in

Department of Corporate and Public Affairs.
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In 2010, The Agency was appointed by Transnet as its external advertising
agency, pursuant to an open tender process. Its role was to provide advisory
services and to source and contract for advertising opportunities for Transnet.

As far as | am aware, its contract expired in 2012.

All advertising proposals or requests were handled through The Agency.
Advertising agreements could not be established directly by media owners with
Transnet Corporate and Public Affairs. If a media owner approached Transnet

directly with an advertising proposal, it would be referred to The Agency.

My understanding is that if advertisements are not placed through a duly
appointed agency, then it is necessary for Transnet, as a public entity, to follow

proper procurement processes.

The Agency would prepare a schedule of selected newspapers for purposes
of advertising. This would be reviewed by the Brand and Publicity Coordinator,

to ensure that it met the branding needs of Transnet.

During Mr Masebe’s stint as Advertising Manager, he produced a draft
proposed guideline for advertising, which | attach marked “JJ1”. However, this
guideline has never been approved or made official, and there are accordingly

no formalised advertising procedures.

The draft guideline provides for the rolling out of all major advertising activities
in a coordinated manner, in consultation with the Heads of Communication, in
a process managed by Group Corporate and Public Affairs. Attached to the
draft guideline as an annexure called the Guideline for Developing the

Advertising Plan, which speaks of the importance of communicating with t



JFJ-006

target market, developing benchmarks, and ensuring that a coordinated

strategy is in place.
PRESSURE TO ADVERTISE IN THE TNA NEWSPAPER

23 At various points in time, Mr Sigonyela stressed the importance of using TNA

newspaper for the placement of advertisements.

24 | attach in this regard an email of 6 October 2011, which Mr Sigonyela
forwarded to me. It is an email from Rajeshree Moodley of Transnet Freight
Rail, in which she recorded a telephonic conversation they had had where Mr
Sigonyela appears to have stressed that, in addition to any existing
publications used, The New Age and the Sowetan should also be used. | attach

this email marked “JJ2”.

25 Mr Sigonyela requested that | take responsibility for managing the placement
of recruitment and tender advertisements in newspapers. This entailed making
sure that, from a branding perspective, the proper advertising template was

used for these adverts when they were placed in newspapers.

26 In particular, when the different operating divisions within Transnet sought to
publish recruitment and tender advertisements relevant to their divisions, |

would advise them as to the comrect template to be used.

27 Between late-2013 and mid-2014, Mr Sigonyela requested verbally that, when
approached for such advice, | should tell Transnet's operating divisions that

the recruitment and tender advertisements “must” be placed in TNA

newspaper.

»
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28 However, as far as | am concemed, Transnet's operating divisions are
autonomous when it comes to their own expenditure. | felt | had no right to
compel them to publish their advertisements in The New Age or anywhere

else.

29 | therefore opted instead to use the word “recommend” when dealing with
operating divisions. | also indicated that the recommendation was subject to
the availability of their budget. | attach marked “JJ3” an email that | sent on 4
June 2014 to Ms Samantha Baatjies of Transnet Property in Durban,

recommending that she make use of The New Age newspaper.

30 | was verbally reprimanded by Mr Sigonyela for recommending instead of
instructing the use of TNA newspaper. He suggested | was incompetent. He

also informed me that if | was not willing to do as he instructs, he would find

someone who would.

THE BIG INTERVIEW

31  The Big Interview was a weekly interview with, and profile of, a media
personality, which was published in TNA newspaper, and provided an insight

into the person’s public and private life.

32 As | explain below, Transnet was approached by TNA to advertise alongside
The Big Interview in TNA newspaper on a regular basis. While the partnership
afforded Transnet the opportunity to brand the border of the page where the
interview was published, it did not afford Transnet the opportunity to select who

would be interviewed.
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33 During December 2011, various correspondence was exchanged between
Transnet and The Agency regarding The Big Interview proposal. | detail this
correspondence below. Certain of the emails referred to below were not sent
to me, but have been provided to me by the Commission’s investigators. |
include such correspondence in order to paint as complete a picture as

possible.

34 On 1 December 2011, Mr Jacques Roux of TNA sent an email to Ms Natasha
Mienie of The Agency, attaching a proposal for Transnet to spensor The Big
Interview in TNA newspaper. The proposal was for what it described as a six
month exclusive sponsorship, with the option to renew. On 7 December 2011,
Ms Hanlie van Eck of Planit Media (a sub-contractor to The Agency, which
provided various media advisory services, and which had been asked to
conduct an evaluation of the TNA Big Interview proposal) responded to Mr
Roux asking for additional information and seeking clarity regarding costs and
related issues. | attach this correspondence, including the Big Interview

proposal, marked “JJ4".

35 On 7 December 2011, Ms Mienie sent an email to Ms van Eck indicating that
she was being put under increésing pressure from the Client (i.e. Transnet) for
an evaluation of the proposal, and asking Planit Media to conduct the

evaluation. | attach this email marked “JJ5”.

36 On 13 December 2011, Ms van Eck sent an email to Mr Sigonyela indicating
that, based on the value discount, the proposal was definitely worth taking.
However, on 14 December 2011, Ms van Eck contacted Mr Roux, seeking

further clarity as to the proposal. | attach this correspondence marked “JJ8”
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37 Lateron 14 December 2011, The Agency’s Ms Mienie sent an email confirming
that, via a telephonic discussion, Mr Sigonyela had agreed to proceed with The
Big Interview proposal, and that The Agency would present creative concepts

in the week of 9 January 2012.

38 The same day, Ms Moremi responded to Ms Mienie’s email clarifying the costs

in the proposal.

39 | attach this chain of correspondence marked “JJ7”.

40 Ms van Eck confirmed her view that the proposal was unjustifiable on 20

December 2011, writing to Mr Sigonyela and me and indicating that:

40.1 the cost to Transnet would be R327 576.00 per month, and a total cost of

R1 965 457 (excl VAT) for six months; and

40.2  because TNA had “no interim ABC" (that is, no circulation data, even of an
interim nature, from the Accredited Bureau of Circulation), her
recommendation was not to support the proposal as the cost could not be

justified,

41 She added that from an association point of view, the featured was well-written
and it should be beneficial to be associated with it. However, she stated further
that “it is a shame that TNA is not prepared to offer more value so that it

becomes a paritnership’.

42 She concluded the email on the basis that “as the offer stands at the moment

it is the recommendation not to support this sponsorship”.

43 | attach this email marked “JJ8”.

™ME
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44 The same afternoon, Ms van Eck emailed Mr Sigonyela again (attached

45

46

47

48

49

marked “JJ97), saying that, further to a telephone call they had had, it would
assist in justifying the cost proposal if the proposal included some free

advertising space.

On 22 December 2011, Ms van Eck emailed Mr Sigonyela once more, referring
to the full page, full colour advertisements that Mr Sigonyela and Mr Roux had
apparently agreed to, and concluding that while the cost:value ratio was still
slightly high, she agreed that the proposal should be considered favourably. |

attach this email marked “JJ10”.

At this stage, | found the approval of The Big Interview arrangement
suspicious, given that Transnet had initially received advice not to participate
because of the exorbitant costs and lack of value, but then, a day later, the

proposal was back on the table.

My own view was that the decision to participate in The Big Interview was not
justifiable, given that TNA was a new publication, with no readership or
circulation data, and a completely unknown demographic reach. This meant
that it was impossible to evaluate the newspapers reach insofar as our
stakeholders were concerned, and constituted a significant risk considering

the amount of money involved.

| inquired with Mr Sigonyela whether it would not be prudent to seek to
establish what value we may derive from our participation, but was told that it

was not important at this stage.

At some point in late 2011 or early 2012 (I do not know the exact date), |

attended a meeting with Mr Sigonyela and representatives of The Agency)\At
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the meeting, | was provided with an update as to work currently in progress,
for which | was in the process of taking over responsibility. As far as | can
remember, the meeting was attended by Mr Sigonyela and myself from
Transnet, and representatives of The Agency, including Ms Mienie, Ms van
Eck and Ms Moremi. The focus of the discussion was the Big Interview

proposal.

On 14 February 2012, Mr Sigonyela sent a memorandum to Mr Brian Molefe,
then Group Chief Executive of Transnet, seeking approval for Corporate and
Public Affairs to support The Big Interview, describing TNA as one of the key
publications that Transnet targets for positioning its brand and image. The
memorandum, which was approved by Mr Molefe on 23 February 2012, is

attached marked “JJ11”.

| have been informed by the Commission’s investigators that, on 15 February
2012, Ms van Eck contacted Jacques Roux of TNA to say that she had an
instruction from Transnet to proceed with The Big Interview proposal. This
was, however, before the memorandum had been approved by Mr Molefe for
this advertising and so it is not clear to me how Ms van Eck could have been
given an instruction to proceed with the proposal without a decision yet from
the Group Chief Executive of Transnet. Nonetheless, it appears that Ms van
Eck and Mr Roux corresponded about when the partnership would commence,

and further details. | attach this correspondence marked “JJ12".

On 21 February 2012, Ms Moremi sent me the flowplan for the TNA proposal.
The proposed partnership was for six months. | responded to Ms More ithe

same day to clarify that it would only proceed if the request was appr d

JFJ-011
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57.1

57.2

internally, which had not yet happened. ! attach this correspondence, including

the flowplan, marked “JJ13".

Ms Moremi sent me a revised flowplan on March 13, 2012, for the period
commencing April 2012. | attach Ms Moremi's email, together with the

flowplan, marked “dJ14".

Throughout this process, | was under significant pressure from Mr Sigonyela.

He was extremely eager to have the arrangement in place as soon as possible.

On one occasion, he accused me of hindering the process, and requested that
| provide him with a formal report on why this matter was taking so long. It is
during this time that | put together a chronological sequence of events,

attached marked “JJ15", detailing the process.

Indeed, at various points, both Mr Roux and Mr Sigonyela sought to bypass
The Agency, and to create a direct relationship between Transnet and TNA.
Mr Sigonyela said that he felt that The Agency was holding up the process,

and was not adding value.
| note in this regard that:

On 5 March 2012, Ms Moremi emailed Mr Roux to inform him that | had
requested that all communication should be done through The Agency and

not directly with Transnet. | attach this email marked “JJ16”.

On 29 March 2012, Ms Moremi emailed me regarding a conversation we
had had about me “being questioned why you are not doing the sponsorship

deal directly with the newspaper”. She also re-sent a revised flowplan) an

JFJ-012
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59.1

59.2

59.3

59.4
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indicated that the advertising would start on Wednesday 4 April 2012, and

that urgent signoff was required. | attach this email marked “JJ17".

On 4 April 2012, Mr Roux sent Transnet TNA's first invoice for the Big
Interview, in the amount of R327 576.00. | attach the email and the invoice {(as

an example of the invoices received each month) marked “JJ18”,

The Big Interview arrangement was renewed several times and ran until

October 2018. In this regard:

On § March 2013, Mr Sigonyela wrote a memorandum seeking approval for
the renewal of the Big Interview partnership, which Mr Molefe approved on

15 March 2013. | attach this memorandum marked “JJ19".

On 12 September 2013, Mr Sigonyela wrote a memorandum seeking
approval for the renewal of the Big Interview partnership, which Mr Molefe

approved on 18 September 2013. | attach this memorandum marked

“JJ20°.

On 27 March 2014, Mr Sigonyela wrote a memorandum seeking approval
for the renewal of the Big Interview partnership, which Mr Molefe approved
on 3 April 2014, but with the inclusion of a note reading “Mboniso. | think we
need to make an input into who gets interviewed". | attach this memorandum

marked “JJ21”,

On 5 November 2014, | wrote, and Mr Sigonyela supported, a memorandum
seeking approval for the renewal of the Big Interview partnership, which Mr
Molefe approved on 7 November 2014, | attach this memorandum mafked

“JJ22°. This was the first and last memorandum that | compiled.
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59.5 On 21 May 2015, Ms Palesa Ngoma compiled, and Mr Sigonyela supported,
a memorandum seeking approval for the renewal of the Big Interview
partnership, which Mr Molefe approved on 22 May 2015. | attach this

memorandum marked “JJ23".

59.6  On 9 November 2015, Ms Ngoma compiled a memorandum seeking
approval for the renewal of the Big Interview partnership, which Mr
Sigonyela approved the same day. | attach this memorandum marked

“JJ24”.

59.7  On 3 May 2016, Ms Ngoma compiled a memorandum seeking approval for
the renewal of the Big Interview partnership, which Mr Sigonyela approved

the same day. | attach this memorandum marked “JJ25".

60 None of the renewals of the partnership with TNA involved The Agency. As far
as | can recall, The Agency’s contract expired in 2012. It was not renewed, and
a replacement agency was not immediately appointed. Therefore, the
relationship between Transnet and TNA became direct from shortly after the

initial Big Interview transaction took place.

61 The Big Interview partnership was finally terminated on 31 October 2016 by
Mr Sigonyela’s replacement as General Manager: Corporate and Public

Affairs, Mr Molatwane Likhethe. | attach the letter of termination marked

“JJ26".

62 In sum, Transnet spent R24 872 200,16 on The Big Interview over the period

2011 to 2016.

14
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DATED AT M'OR AND JARSON THIS O DAY OF Octos ERU2019.

N
SEPH FRANK JACKSON

| HEREBY CERTIFY that the deponent has acknowledged that he knows and
understands the contents of this affidavit, which was signed and swom before me

at Mudrond SAPS on the 99 day of OLkober 2019,

the regulations contained in Government Notice No R1258 of 21 July 1972, as

amended, and Government Notice No R1648 of 19 August 1977, as amended,

having been complied with.
e
Mbake ™€

COMMISSIONER OF OATHS
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® Transnet SOC Lid, July 2011
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1. BACKGROUND '

Transnet requires a comprehensive Advertising Policy (“the Policy”) to ensure proper
governance and compliance in respect of advertising. The Policy provides a framework
for how all advertising matters must be addressed to ensure consistent delivery and
alignment of all advertising activities to protect Transnet’s interest.

Group Corporate and Public Affairs

The Policy is premised on the Transnet Corporate Strategy that documents the strategic
direction and priorities that the organisation aims to achieve.

Transnet is committed to engaging in the advertising arena in a responsibie manner that
ifustrates commitment to maintaining high quality informative, marketing and customer
focused services. The Policy will remain an important foundation to the business and is
intended to ensure that advertising enhances rather than undermines Transnet's image.
To this extent the Policy supports the principles of the Advertising Standards Authority
to ensure credibility.

2. PURPOSE '

The TRANSNET SOC Ltd, ("Transnet”) Brand is an exclusive trademark protected by and
registered according to the Trade Marks Act No. 194 of 1993 and the Copyright Act No.
98 of 1978.

The purpose of the Policy is to:

s To utilise Transnet advertising resources and reach the target market in the most
cost-effective manner; to have a framework for setting and achieving advertising
objectives; to enable advertising measurement, so the organisation knows what
works and what does not;

» Pro-actively promote, build and sustain Transnet’s corporate identity through the
implementation of specific guidelines and procedures;

« Qutline the responsibilities of the operating divisions and specialist businesses in the
implementation of approved advertising and marketing campaigns and strategies;
and '

e Ensure consistency in the manner in which the Brand building of the Transnet
corporate identity is applied.

3.1 "Transnet” means TRANSNET SOC Lid. which includes the TRANSNET
Corporate Centre and its operating divisions: TRANSNET Freight Rail, TRANSNET
Engineering, TRANSNET Pipelines, TRANSNET National Ports Authority and
TRANSNET Port Terminals.

3.2 “"Transnet Brand”includes, but is not limited to:

N
Transnet Advertising Policy of 18
© Transnet SOC Ltd, July 2011
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3.2.1  the “T" graphic symbol;

3.2.2  the wordmark "TRANSNET™;

3.23 the operating divisions and specialist businesses  descriptors, being
TRANSNET Freight Rail, TRANSNET Rail Engineering, TRANSNET National
Ports Authority, TRANSNET Port Terminals, TRANSNET Pipelines; TRANSNET
Capital Projects, TRANSNET Foundation and TRANSNET Property.

3.24 the tagline "Delivering on our commitment to you”;

3.2.5 the corporate and operating division colours;

3.2.6 the visual language graphic device or holding shape;

3.27 the photographic style, and applications thereof across the various

3.3

3.4

3.5

3.6

3.7

3.8

39

touchpoints of Transnet e.g. signage, marketing communication, electronic
communication, business forms and livery.

“"Trade Mark” means a mark which identifies a product or service. Such a
product or service can be represented graphically, including by a picture,
signature, colour, numeral, shape, configuration, pattern or a container for
goods, or any combination thereof. The Trade Marks Act defines the function of
a trade mark as distinguishing one entity’s goods and services from those of
another.

"Copyright” means the rights given to the creator, author or other person who
may own the copyright of certain types of works, not to have that work copied or
reproduced without authorisation.

"Advertising” means an act of announcing publicly by printed notice,
broadcast, word of mouth, or other means; calling public attention to a
product/service, especially by emphasizing desirable qualities so as to arouse a
desire to buy or patronize. Promoting refers to the paid placement in the media,
or the use of paid media to inform, persuade and remind target audiences about
Transnet’s services, programmes and products to elicit a defined favourable
response. This excludes tender and recruitment advertisements.

"Advertising plan"” means a description of the objectives to be achieved by an
advertising program, the target market to be addressed, the message to be
conveyed, the advertising approach and strategy, the timeframe, the budget, the
means of evaluation, and possibly other factors.

"Campaign” means several related operations aimed at achieving a particular
goal, usually within geographical and temporal constraints; a coordinated
program of advertising and promotion.

"Medium” the means to carry communications, including traditional paid media
such as television, newspapers, magazines, radio, outdoor billboards, posters
and vehicle signage as well as alternative media such as websites, mobile
applications, social media and direct response media such as emailing and short
message service (sms) messaging.

"Above-the-line” the line referred to is the traditional division in advertising
agency accounting between those media and services which attract commission
from the media. Non-commission-bearing activities are termed “below-the-

Transnet Adveitising Policy of\18
© Transnet SOC Ltd, July 2011
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line” and campaigns which involve expenditure in paid media in addition to fee-
based executions, are referred to as “through-the-line”,

3.10 ‘“Operating division and specialist businesses” means the following
TRANSNET operating divisions: TRANSNET National Ports Authority, TRANSNET
Pipelines, TRANSNET Port Terminals, TRANSNET Freight Rail, TRANSNET Rail
Engineering, and inciudes the Corporate Centre, TRANSNET Foundation
TRANSNET Properties and TRANSNET Capital Projects.

3.11 T"Touchpoints” means the different ways in which Transnet’s Brand interacts
with, manifests itself in across various platforms and media, and makes an
impression on customers, staff and other stakeholders during their relationship
with an organization. It is a comprehensive analysis of how Transnet and its
products and services are being marketed, branded and communicated.

3.12 "GCE”means the Group Chief Executive
3.13 "CE”means the operating division Chief Executive
3.14 "GE”means the Group Executive

4. SCOPE |

The policy applies to employees of Transnet, including those employed on fixed term
contracts, as well as any agencies, contractors and third parties who have been granted
rights to use the Brand.

41 It is the responsibility of Transnet employees, agencies, contractors and third
parties utilising the Advertising Policy to abide by the “Corporate Identity
Guidelines” manual and related legislative requirements; and commit to the
common law protection of the Transnet Brand.

4.2  Transnet has the legal right to enforce compliance with the Policy and institute
fair, just and consistent disciplinary action against employees infringing its Brand
and/or intellectual property rights.

4.3  Should an employee or contractor of Transnet become aware of any actual or
potential infringement of the Policy, the Transnet intellectual property and/or the
Transnet Brand, by a Transnet employee, contractor or non-related party, such
person must bring such infringement to the immediate attention of Group
Corporate and Public Affairs and/or Group Legal Services.

5. POLICY STATEMENT

The Policy governs all interaction with the approved service provider(s). The Policy shall
at all times be interpreted and read with the policy and procedures determined by the
relevant Transnet policies.

All advertising campaigns will be aligned with the Transnet strategy.

Transnet Advertising Policy f 18
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All major advertising activities shall be rolled-out in a coordinated manner to ensure
maximum benefit for Transnet. This will be done in consuitation with the Heads of
Communication in a process managed by Group Corporate and Public Affairs.

Advertising executions will comply with Transnet’s code of ethics and the Advertising
Standards Authority.

Transnet, its operating divisions and specialist businesses reserves the right to verify
that service providers adhere / subscribe to relevant codes; including but not limited to
codes of conduct related to the print, broadcasting; internet and other related
communications and media regulatory bodies and consumer protection agencies e.g.
BCCSA.

6. ROLES AND RESPONSIBILITIES :

Designated personnel and their roles

¢ The GCE is the ultimate custodian of Reputation of TRANSNET SOC Ltd.

+« The GE Corporate Services is the delegated official for final approval of any
advertising and/or marketing campaign and/or strategy of the Group on all
advertising/marketing matters which may have an impact on the corporate image of
the Transnet Group.

o The CE, or his/her nominated delegate, are the delegated officials for any
advertising andfor marketing campaign and/or strategy of the operating divisions
and specialist businesses on all advertising/marketing matters which may have an
impact in the respective areas of operation.

The role of Corporate Services

The advertising and marketing disciplines for which Group Corporate Services is
responsible include but are not limited to:

o Establish and formalise a Communications Forum, a govemance structure that will
fulfil an oversight role and that will harmonize and integrate advertising efforts
across Transnhet operating divisions and specialist businesses. This structure will
comprise the Heads of Communication of the operating divisions and specialist
business or his/her nominated delegate. Where advertising campaigns or ad-hoc
advertising initiatives may impact or require the inputs of other role players in the
organisation, this forum will ensure that the designated person (s) are represented
at relevant forum meetings.

o Facilitate the consultation process with the Heads of Communication

¢ Ensure that campaigns and other advertising initiatives follow the relevant processes

¢ Ensure consistency in the rollout of campaigns

« Monitor the impact of campaigns

Transnet Advertising Policy 8lof I8
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The role of Heads of Communication Departments

Ensure that the campaigns and marketing messages are taken through the relevant
processes and that stakeholders are kept informed

Accountable:
Responsible:
Consultation:

Informed:

Office of the Group Chief Executive

Group Corporate Services

The Board, ExCo, Group Strategy Executive, Group Legal
and  PR/Communication  Executives, Group Risk
Management Executive; Group Compliance Executive,
Group Finance Executive, Group HR Executive, Heads of
Communication Departments in operating divisions and
specialist businesses

Employees and agencies

It is the responsibility of all employees to adhere to the guidelines and ensure that all
Transnet touchpoints are clear, consistent and coherent to enhance and protect the
Transnet Brand every time they act on behalf of or represent Transnet internally and

externally.

' 7. RELATED INFORMATION AND REFERENCE

This policy should be read in conjunction with the following supporting documents and

guidelines:

Internal Documents:

e the “Corporate Identity Guidelines” manual which sets out the rules and uses for
managing the Transnet Brand coherently, consistently and effectively;

« the Transnet Disciplinary Code and Procedures;

» the Brand Compiiance policy;

» the Transnet Media Relations and Spokesperson Policy;
» the Crisis Communications Policy;

e the Online version of the Corporate Identity Manual; and
« any other related policies and procedures.

External Documents:

e Guidelines for developing the Advertising Plan

Regulatory Requirements:

Transnet Advertising Policy
@ Transnet SOC Ltd, July 2011
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Transnet recognises the importance of complying with all applicable regulatory
requirements as reflected in the Transnet regulatory universe. Specific reference is made
to:

* The Copyright Act No. 98 of 1978
¢ The Trade Marks Act No. 194 of 1993
e The Public Finance Management Act No. 1 of 1999

8. EXCLUSIONS

There are no exclusions to this Policy.

9. REQUEST TO DEVIATE FROM POLICY ‘

In cases where material and compelling circumstances merit deviation(s) from particular
provision(s) of a policy, written submissions shall be sent to GCE, who shall have full
authority to grant such request, in whole or in part, or to refuse same.

10.WARNING _ |

10.1 Non compliance with the Policy and any infringements of Transnet’s intellectual
property through any deliberate or negligent act or omission, including
personnel, either expressly or implied, to comply with applicable regulatory
requirements, will be considered serious and will be dealt with in terms of section
51 (1) (e) (i) of the Public Finance Management Act (PFMA) and Transnet's
disciplinary processes and procedures. This does not preclude any other action,
as may be provided for in law or any other regulations requirement, from being
taken against the offender (s).

10.2  Any non-conformance related to this Policy or Transnet’s intellectual property will
be viewed as serious and may result in:

» Disciplinary action that could ultimately lead to dismissal of the offender (s)

in terms of the applicable Transnet disciplinary processes and procedures; or

¢ Contractor (s) or other service provider (s) being deemed to be in breach of
their contractual obligations.

10.3 If any agent, contractor or third party whom Transnet has authorised to use the
Transnet Brand conducts himself in any way which has the effect of directly or
indirectly infringing upon the intellectual property of Transnet as it pertains to
such Brand, such agent, contractor or third party breaches this policy and
Transnet hereby reserves its rights to take the appropriate action against such
agent, contractor or third party, including but not limited to the institution of civil
proceedings for the recovery of any and all damages (including consequential
damages) which it may suffer as the result of such breach,

Transnet Advertising Policy 10 of 48
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GUIDELINE FOR DEVELOPING THE
ADVERTISING PLAN
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1 BACKGROUND
1.1 The overall purpose of advertising is:

« To communicate with the target market - create awareness of Transnet,
its services and the benefits they offer, strengthen the company’s image,
and address the target market's needs;

e To generate a measurable response that illustrates greater market
presence and recognition and awareness of the Transnet Brand; and

» To enhance commercial interest in Transnet.

1.2 The Advertising Plan should address the following:

e What does the Company want to accomplish through advertising? What are
its advertising goals and objectives?

¢ What is the Company's target market?

¢ What does the Company want to say to the market? What is its message?

o How will the message be timed and what determines the timing of the
message?

e What will the Company do to achieve its objectives? How long will that take
and how much will it cost?

¢ How will the Company measure its progress? How wilt the Company know if
it has accomplished its objectives?

1.3 Transnet should develop an Advertising Plan annually, before the end of the
third quarter of the current year.
1.4 Inputs to the Advertising Plan should include:

» The Company's marketing plan where campaigns are linked to Transnet’s
commercial interest;

¢ The Company’s Public Relations/Communications Strategy

¢ The Company's current media kit;

o The Company's current trade show kit, if one exists; and

» Media kits from magazines, Internet search engines, etc.

1.5 Outputs / Deliverables should include:

e The Advertising Plan for the coming year, including a timeline and
milestones;

o The advertising budget for the period covered by the Plan;

¢ Effectiveness measurements, such as
a. Number of leads generated;

b. Advertising cost per lead;
¢. Number of (any) media references to the company;
d. Feedback and response times to advertising initiatives; and

¢ A media kit.

Transnet Advertising Policy i8
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2 DEVELOPING THE ADVERTISING PLAN

2.1 To develop an effective Advertising Plan, the Marketing Manager should
» Have a benchmark (what advertising the Company has done or is doing);

« Have a set of goals and objectives — know where the Company wants to be
or what the Company wants to achieve; and

e Have a strategy — know how the Company plans to use advertising to get
where it wants to be.

2.2 The Marketing Manager should review existing advertising (attachment
MT1000-1 — ADVERTISING REVIEW WORKSHEET may be used as a guideline)
to developing a set of benchmarks (internal benchmarks and/or industry
benchmarks). Advertising benchmarks should include, at a minimum:

e Which media were used;

¢ The target market(s) for the ad;

» The cost of the ad;

¢ The number of leads generated by the ad or response rate to ads;

¢ The additional commercial interest the ad generated;

¢ The cost per lead and cost per sale where a particular initiative is linked to
Transnet’s commerdial interest; and

s The goals for each ad.

2.3 The Marketing Manager should use these benchmarks to help develop
advertising objectives and strategies (attachment MT1000-2 — ADVERTISING
OBJECTIVES-STRATEGIES WORKSHEET may be used for this purpose).

2.4 The Marketing Manager should formalize the Advertising Plan (attachment
MT1000-3 — ADVERTISING PLAN may be used as a guideline). The Plan
should:
¢ Contain an executive summary or overview of the Plan;

«  Concisely explain the message to be conveyed;

+ State the advertising goals and objectives;

» Identify advertising media the Company will use;

o List the schedule and timing of advertising events (attachment MT1000-4 —
ADVERTISING SCHEDULE may be used a guideline);

o List roles and responsibilities;

* Set out the overail advertising budget for the coming year and budget
guidelines/details for individual strategies; and

o Describe how the Plan's progress and effectiveness will be measured.

2.5 The Marketing Manager should review the Advertising Plan with key
Department Managers (Departments that are impacted by the Plan, e.g.,
Commercial Services, Operations, etc., coordinated by Communications

N\
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Departments in operating divisions and specialist businesses, etc.) to ensure
the Plan is understood, to assure Departments’ buy into the Plan, and to make

adjustments to the Plan as needed.
2.6 The Marketing Manager should have the ADVERTISING PLAN approved by the

GE and then distribute it to key Department Managers.

Group Corporate and Public Affairs

3 MONITORING / MEASURING THE ADVERTISING PLAN

3.1 The Marketing Manager should ensure that advertising is measured using one
or more of the following methods:

+ Sampling the target market by asking how they heard or what they know
about the Company or its products/services.

» Post-testing, to determine if objectives were achieved (testing techniques
include aided/unaided recall, attitude tests, and inquiry tests).

» Assigning a unique code to each method (piece) of advertising so that with
each contact, response rates for each method can be tracked.

3.2 The Marketing Manager should periodically monitor feedback on the Company's
ads and compare the feedback reports with the Advertising Plan to determine if
advertising activities are effective.

4 UPDATING THE ADVERTISING PLAN

4.1 When advertisements do not yield expected results or whenever the Company
or the business environment undergoes a significant change, the Marketing
Manager should revise the Advertising Plan.

4.2 The Marketing Manager should hold an Advertising Plan review meeting with
key Department Managers to consider (and possibly implement) revisions to
the Advertising Plan.

4.2 The revised Advertising Plan should be submitted to the GCE for approval.

4.3 The revised Advertising Plan (and its parts) should be monitored to determine
if revisions/adjustments to the Plan are vielding the desired resuits.

Transnet Advertising Policy 14 0f 1
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5 ATTACHMENTS TO THE ADVERTISING PLAN GUIDELINE

5.1 MT1000-1 — ADVERTISING REVIEW WORKSHEET

MT1000-1 - ADVERTISING REVIEW WORKSHEET'

= —y—x
kel

RS,69%.00

"My Way"
product
brochure =.
"The print marwfac- | R2500 | 10.000 | Dec (05), | 1000 | &0
Highway" turers Ape, Aug

(new prod.)
direct mailer

R3.990:00 | 100 R2.50 R4LLT 627

Notes:

MT1000-1 - ADVERTISING REVIEW WORKSHEET

Year:

Notes:

15
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5.2 MT1000-2 — ADVERTISING OBJECTIVES-STRATEGIES WORKSHEET

JFJ-032

MT1000-2 - ADVERTISING OBJECTIVES-STRATEGIES WORKSHEET

Advertising Budget Worksheet

trade publication "A" R2,500 25,000 500 75 R5O0 | R3333

direct mail

#2500

10,000

500

100

R5.00

R25.00

Notes:

Transnet Advertising Policy
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5.3 MT1000-3 — ADVERTISING PLAN

I. Executive Summary

II. Current Status (What the Company is now doing)

III. Message

IV. Media

V. Goals and Objectives

V1. Roles and Responsibilities

VIL. Advertising Schedule/Timing (attach MT1000-4)

VIIL. Measuring Progress

IX. Budget
X. Approval
Date
(Group Chief Executive)
Date
(Marketing Manager)
A
Transnet Advertising Policy 17 pfl18
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54 MT1000-4 — ADVERTISING SCHEDULE (SAMPLE)

MT1000-4 - ADVERTISING SCHEDULE (SAMPLE)

20011 212

Cevelop adis)
| Ad purchasas [ |

Ad dming: |

Magazi Iy A Y % A
| Searchengine | A

Wab site
General o-mail blast A A A
Targeted e-mealls

PR (press releass) F'y
Direct mai

\

=

A = Milesiones
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Joseph Jackson  Transnet Group Capital JHB

Mboniso Sigonyela  Transnet Corporate JHB

From:

Sent: Thursday, October 6, 2011 2:36 PM

To: Joseph jackson Transnet Corporate JHB8
Subject: Fw: Placement of Advertisements

From: Rajeshree Moodley Transnet Freight Rail JHB
Sent: Thursday, October 06, 2011 02:11 PM

To: Mboniso Sigonyela Transnet Corporate JHB

Cc: Tumelo T Mokwena Transnet Freight Rail JHB
Subject: Placement of Advertisernents

Dear Mboniso

Our telephonic conversation of the 05 October 2011 regarding the placement of advertisements has reference. In this
agard ) would like to confirm the following:

1. Adverts should be placed with due regard to quality as well as consistency and accuracy of branding.
2. In addition to the current publications currently being utilised we should also use the New Age and Sowetan.

I would also like to again request assistance with the procurement of a recruitment advertising agency. This process
was initiated by Group a few months ago but was never finalised.

Could you please confirm my understanding of our conversation and highlight any areas that { may have missead.

Many thanks

Rajeshree






‘From: Joseph Jackson Transnet Corporate JHB <loseph.lackson@transnet.net>

Sent: Wednesday, 04 June 2014 10:33
To: Sa mantha.Baatjies@transnet.net
Subject: RE: Recruitment Advert
Importance: High

Hi Samantha

From: Samantha Baatjies *Transnet Property DBN
Sent: 04 June 2014 08:19 AM

To: Joseph Jackson Transnet Corporate JHB
Subject: Recruitment Advert

Hi Joseph

I have changed the font to Tahoma as requested. |
however confirm once I receive the quotes as ther

Kind Regards
Samantha Baatjies

plan to advertise in sunday Tribupe or
e is a limited budget,

Zululand Observer. | will
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Joseph Jackson  Transnet Group Capital JHB

From: Martha Moremi <mmoremi@agency.co.za>

Sent: Thursday, December 8, 2011 10:41 AM

To: Joseph Jackson Transnet Corporate JHB

Ce: Natasha Mienie

Subject: FW: Proposal for Transnet sponsorship of “The Big interview” in The New Age.
Attachments: Proposal Transnet 30November_2011 -Sponsorship - The Big Interview.pdf
Importance: High

Hi Jlaseph,

We are stili waiting for the publication to answer the questions before we can finalise the evaluation

Regards,

*artha

From: Hanlie van Eck [mailto:hanlie@planitmedia.co.za]

Sent: 07 December 2011 08:24 PM

To: Jacques.roux@jic.co.za

Cc: Natasha Mienie; Martha Moremi

Subject: FW: Proposal for Transnet sponsarship of “The Big Interview” in The New Age.

Importance: High

Hi there Jagues
Piease can you send me a visual example of this sponsorship.

Please can you also clarify-
# ...that the cost for the sponsorship is R327 576 (inclusive of Agency Comm)

e _.that this will be weekiy up until the end of May 2012 (please specify number of weeks)
» ..what we need to provide on a weekly basis
e __how the interviews / discussions will work.

«any thanks and kind regards

Hanlie van Eck

/.‘ e®)

Planit Media SA

Fax: 086 756 4205
aobile: +27 83 459 5678

email: hanlie@planitmedia.co.za
Restrictions and Qualifications are contained in our email disclaimer available on our website at betp:/feww.planmwmedis co_saje mait

disclaimer

From: Jacques rowd@jc co.7a [mailto:Jacques. roux@jic.co.za]
Sent: 01 December 2011 10:17 AM

To: Natasha Mienie
Subject: Proposal for Transnet sponsorship of "The Big Interview" in The New Age.

Hi Natasha
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As discussed telephonically herewith please find our proposal for Transnet to sponsor “The Big Interview” in our
newspaper.

We look forward to your positive response here.
Best regards

Jacques Roux
071 859 7120

— — —

] m?ﬁfﬂ/ﬁ ’__ \Q

Please consitier the environment before printing this e-mail.

\ttention:
This e-mail message is privileged and confidential. If you are not the intended

recipient please delete the message and notify the sender.
Any views or opinions presented are solely those of the author.

Scanned by JIC MailMarshal
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This email and any files transmitted with it are confidential and
intended solely for the use of the individual or entity to whom they
are addressed. If you have received this email in error please notify
the system manager.

This footnote also confirms that this email message has been swept by
MIMEsweeper for the presence of computer viruses.

www.clearswift.com
**********************************************************************
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We thank you for the opportunity to invite Transnet to participate in a very exciting sponisorship

opportunity in TNAI
Page overview: " The Big Interview™
TRANSNET |
prom' date 201111130 An in-depth, challenging intervisw with 2 personality turrentiy in
Period Dec 11 - May ‘12 e news to take forward current debates. [deslly, the interview
-y deals with the bigissues, but extends to provide sn insight into tha
Total value R 1965 456.00 peron’s private life as well.
Departme 4G . 2: pih0 SPositic OTA -_- pe =
ce: R698.00 |4 x 6|14 352.00(Top left, botttom right 4| 57408.00 1 1 1
et | R358.00 |7 x7[17 542.00(Right hand page, prior | 4| 70 168.00 1 1 1 1
tights 50 000.00|Page border 4 | 200 000.00 1 1 1
R 327 576.
We launched “The Big Interview” with Honourable President Zuma, and have since interviewed
super-sleuth Piet Byleveld, Archbishop Desmond Tutu, SABC CEO Phil Molefe and also covered Tony
Leon, former DA leader and now ambassador to Argentina. In the planning are Brian Molefe, Maria
Ramas, Eskom’s Brian Dames, Helen Zille, Gary Kirsten, Pieter de Villiers and many more!
TNA Media is committed to continuously explore more opportunities to add value our readers
through exciting features)
This proposal is based on a 6 month exclusive sponsorship with the option for renewal thereafter.
Your associations with this very popular feature will add value to both our organisations through this
new and exciting daily news platform.
We thank you once again for the apportunity of submitting this proposal and look forward to being
of service at all times.
Kind Regards,
Jacques Roux
A |
_ - _ ResiEian e 52, Lechwe Stroed, Tel:+27 (1542 1222 | conadd - info@
TNA MEDIA Pt}‘- Ltd- ! Mwm“ Corporate Park. South, Fax =086 733 7000 | wedy r wwa
Midrand, Old Preforia

Directors: A Gupta [ L Ziy | EG Pahad Main Road, Midrand 1685 PO Bax 5728, Halfway House, Midrand, i645
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Joseph Jackson  Transnet Group Capital JHB

From: Martha Moremi <mmoremi@agency.co.za>

Sent: Wednesday, December 7, 2011 4:11 PM

To: Joseph Jackson Transnet Corporate JHB

Subject: Proposal for Transnet sponsorhip of "The Big Iinterview” in The New Age.
Attachments: Proposal Transnet 30November_2011 -Sponsorship - The  Big Interview.pdf
Hi Joseph,

This is what we received from the publication.

Regards,

Martha

From: Natasha Mienie
Sent: 07 December 2011 11:22 AM
To: hanlie@planitmedia.co.za

Cc: Martha Moremli
Subject: Proposal for Transnet sponsorhip of "The Big Interview” in The New Age.

Hi Hanlie

Not sure if { sent this to you but somehow | think | did. Client has phoned and is putting me under pressure for an
evaluation of this proposal. Please could you have a look at it and give us a media evaluation and a recommendation

as to whether Transnet should proceed or not.

Is there any possibility that you couid get this done for us by tomorrow?

Thanks

From: Jacques.roux@ijic.co.za [mailio:Jacques. roux@fic.co.zal
Sent: 01 December 2011 10:17 AM

To: Natasha Mienie
Subject: Proposal for Transnet sponsorhip of "The Big Interview" in The New Age.

Hi Natasha

As discussed telephonically herewith please find our proposal for Transnet to sponsor “The Big Interview” in our
newspaper.

We lcok forward to your positive response here,

Best regards




Jacyues Roux
or1 839 ?’I‘m-m .
HENYACL O '

Please consider the environment before printing this e-mail,

Attention:

This e-mail message is privileged and confidential. If you are not the intended
recipient please delete the message and notify the sender.

Any views or opinions presented are solely. those of the author.

Scanned by JIC MailMarshal

A% sk o ok ok ok ok ok o ok ok kb ok ok ool olok sk ok dok ok ok kol ok ok dolakolok do ok Aok kb kb ok R Rk kR Rk k #

This email and any files transmitted with it are confidential and
intended solely for the use of the individual or entity to whom they
are addressed. If you have received this email in error please notify
the system manager.

This footnote also confirms that this email message has been swept by
MIMEsweeper for the presence of computer viruses.

www.clearswift.com
deskdoedokok bk ek kel kokakokok sk kb ki k ke dkokok ko ok sk ok ok kb ok e ko R ol ok ook kR e R ke ok
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The Agency

C/o: Me Natasha Minnie

Proposal for Transnet sponsorship of “TNA The Big interview”
Dear Natasha,

We thank you for the opportunity to invite Transnet to participate in a very exciting sponsorship
opportunity in TNA!

_Page overview: * The Big interview”
Proposal date 2019711130 An in-depth, ehallenging intafview with 3 persanality currentfy in
. the pews to take forward currant debates. Ideally, the intarviaw
Period Oec 11 - May 12 | deals with the bigissues, bt extends to provide an insight into the
Total value R 1965 456.00 person’s private life as well.

Department || P e | EC Positic OTA : ag cek 3 Week 4

aces R598.00 |4 x6|14 352 00[Top leR, botttom right 4| 57408.00 1 1 1 - 1

advet | R35800 |7x 7|17 542.00|Right hand page, prior | 4 | 70 168.00 1 1

. g rights 50 000.00 [Page border 4 | 200 000.00 1 1 1 1
R 327576

We launched “The Big Interview” with Honourable President Zuma, and have since interviewed
super-sleuth Piet Byleveld, Archbishop Desmond Tutu, SABC CEO Phil Molefe and also covered Tony
Leon, former DA leader and now ambassador to Argentina. In the pianning are Brian Molefe, Maria
Ramos, Eskom’s Brian Dames, Helen Zille, Gary Kirsten, Pieter de Villiers and many morel

TNA Media is committed to continuously explore more opportunities to add value our readers
through exciting featuresi

This proposal is based on a2 6 month exclusive sponsorship with the option for renewal thereafter.

Your associations with this very popular feature will add value to both our organisations through this
new and exciting daily news platform.

We thank you once again for the opportunity of submitting this proposal and look forward to being

of service at alf times.

Kind Regards,

Jacques Roux
TNA MEDIA Pty. Ltd, | St Conporsie Pask Sowth, | Fan @13 1000 | i e
‘ Midrand, Old Pretaria

Divectors: A Gupta | £ Zim | EG Pahad Main Road, Mideand 1685 PO Box 5728, Halfway House, M
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Joseph Jackson  Transnet Group Capital JHB

Ffrom: Hanlie van Eck <hanlie@planitmedia.co.za>
Sent: Tuesday, December 13, 2011 8:22 AM
To: Joseph Jackson Transnet Corporate JHB
Cc: ‘Martha Moremi’; ‘Natasha Mienie'; Mboniso Sigonyela Transnet Corporate JHB
Subject: FW: The New Age Sponsorship Proposal
N"-- i . -,_ F h x H’"‘.».:E W
Kind regards
Hanlie van Eck
Planit Media SA
W 086 756 4205

viobile: +27 83 459 5678

email: hanlie@planitmedia.co.za
Restrictions and Quaiifications are centained in our email disclaimer available on our website at hitpy//www gisnmymedia.co.za/e-mail

disclaimer

From: Hanlie van Eck [mallto:hanlie@planitmedia.co.za)
Sent: 13 December 2011 08:14 AM

To: 'Mboniso Sigonyela Transnet Corporate JHB'

Cc: 'Natasha Mienie'; 'Martha Moremi'; 'Kgomotso Boikanyo'
Subject: The New Age Sponsorship Proposal

Hi there Mboniso. As per the discussion with Natasha last night the following-

e Sponsorship Opportunity in The New Age
Number of Wks : Estimated 22 ads (Dec/Jan ~ May)

L J
»  Cost of Sponsorship : R327 576
¢ Value of Sponsorship
o 7x7 FC Strip : R322 322
o Earspaces {4x6}) : R315744
© Naming Rights : R 50000
o TOTALVALUE : R688 066
e e discount valueis : R360 490 (2lmost 52% discount)
¢ Based on value discount definitely worth taking.

Please let me know if you require any additional information.

Kind regards

Hanlie van Eck

e ——.

Planit Media SA
Fax: 086 756 4205
Mobile: +27 83 459 5678
Address: 112 First Ave, Fairland, Randburg
Mail: Suite 162, Private Bag X09, Weltevreden, 1715

email: hanlie@gplaniimedia co zz
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From: Jacques.roux@ijic.co.za

Sent: Wednesday, 14 December 2011 12:01

To: hanlie@planitmedia.co.za

Ce: nazeemh@tnamedia.co.za; natasham@agency.co.za; Mboniso.Sigonyela@transnet.net;
mmoremi@agency.co.za

Subject: RE: Transnet Sponsorship Proposal

Attachments: Proposai Transnet 30November_2011 -Sponsorship - The Big Interview.pdf

Hi Hanlie

The attached proposal that we submitted is calculated on a monthiy basis with the cost being R327, 576.00 per month
{4 executions) with the total proposed spensership over a 6 month period equaiting R1, 965, 456.00.

Hope this clarifies!

lacques Roux
J71 859 7120
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From: Hanlie van Eck [mailto:hanlie@planitmedia.co.za]
Sent: 14 December 2011 06:18 AM

To: Jacques Roux
Ce: nazeemh@tnamedia.co.za; 'Natasha Mienie'; Mboniso.Sigonyela@transnet.net; Jacques Roux; ‘Martha Morem'

Subject: Transnet Sponsorship Proposal
Importance: High

Hi there Jacques
Many thanks for all the info sent through but please bear with me as | have more questions-

* The layout that you have sent me is not exactly as the proposal so | need to ensure that we are all on the same
page.

For R327 576 (including Agency Comm; Excl VAT) we will get 22x-
¢ articles to sponsor
e strip ads {7x7 FC)
® ear spaces (4x7 FC)
* Naming Rights

if this is the case client is extremely happy with the proposal. Piease can you just confirm that this is right and we will

then send through the necessary paperwork / approvals.
Also — please can you then send the date, deadlines and specs for the 1 insertion.

Many thanks and kind regards

Hanlie van Eck
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@

Planit Media SA

Fax: 086 756 4205

Mobile: +27 83 459 5678

Address: 112 First Ave, Fairland, Randburg

Mail: Suite 162, Private Bag X09, Weltevreden, 1715
email: hanlie@planitmedia.co.za

5% Please consider the environment - do you really need to print this email?

This message and attachments are subject to certain restrictions and qualifications which are contained in our email disclaimer
avaifable on our website at httoy/weww.planmymedia.co.za/e-mait disclaimer or from the media secretary on +27 11 678 3450

Please consider the environment before printing this e-mail.

Attention:
This e-mail message is privileged and confidential. If you are not the intended

recipient please delete the message and notify the sender.
Any views or opinions presented are solely those of the author.

Scanned by JIC MailMarshal
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Joseph Jackson  Transnet Group Capital JHB

From: Natasha Mienie <natasham@agency.co.za>

Sent: Wednesday, December 14, 2011 10:05 AM

To: Joseph Jackson Transnet Corporate JHB; Martha Moremi
Cc: Mboniso Sigonyela Transnet Corporate JHB

Subject: NEW AGE SPONSORSHIP

Hi Joseph and Martha
This e-matil serves to confirm my telephonic discussion with Mboniso on 12/12/2011.

We will be proceeding with the New Age sponsorship. At this stage we are still in the process of finalizing the
sponsorship detail and costs in order that a flow plan can be presented for sign off.

in the interim, The Agency is to proceed with creative development of a few concepts that can be rotated during the
duration of the sponsorship. The messages will be generic messages that are focused around the topics such as

:adership, pioneering and related topics. Messages as per Mboniso's brief must be very succinct and impactful
(similar to messages that one would apply on a billboard — i.e no copy intensive messaging aliowed).

It is agreed that The Agency must present creative concepts w/c 9 January 2012.

Many thanks

THE AGENCY
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This email and any files transmitted with it are confidential and
intended solely for the use of the individual or entity to whom they
_ @ addressed. If you have received this email in error please notify

the system manager.

This footnote also confirms that this email message has been swept by
MIMEsweeper for the presence of computer viruses.

www.clearswift.com
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Joseph Jackson  Transnet Group Capital JHB

From: Martha Moremi <mmoremi@agency.co.za>

Sent: Wednesday, December 14, 2011 10:16 AM

To: Joseph Jackson Transnet Corporate JHB; Mboniso Sigonyela Transnet Corporate
JHB

Cc hanlie@planitmedia.co.za; planit@icon.co.za; Natasha Mienje

Subject: : NEW AGE SPONSORSHIP Costs

Foliow Up Flag: Follow up

Flag Status: Flagged

Morning Mboniso,

Jacques confinmed the costs of sponsorship as follows:
e R327576.00 per month
e R1965 456 for 6 moths

segards,

Martha Moremi
011 2353170

From: Natasha Mienie

Sent: 14 December 2011 10:05 AM

To: Joseph.Jackson@transnet.net; Martha Moremi
Ce: Mboniso.Sigonyela@transnet.net

Subject: NEW AGE SPONSORSHIP

Hi Joseph and Martha
This e-mail serves to confirm my telephonic discussion with Mboniso on 12/12/2011,

We will be proceeding with the New Age sponsorship. At this stage we are still in the process of finalizing the
‘onsorship detail and costs in order that a flow plan can be presented for sign off.

In the interim, The Agency is to proceed with creative development of a few concepts that can be rotated during the
duration of the sponsorship. The messages will be generic messages that are focused around the topics such as
leadership, pioneering and refated topics. Messages as per Mboniso’s brief must be very succinct and impactful
{similar to messages that one would apply on a billboard ~i.e no copy intensive messaging allowed).

it is agreed that The Agency must present creative concepts w/c 9 January 2012.

Many thanks
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This email and any files transmitted with it are confidential and
1
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intended solely for the use of the individual or entity to whom they
are addressed. If you have received this email in error please notify
the system manager.

This footnote also confirms that this email message has been swept by
MIMEsweeper for the presence of computer viruses.

www.clearswili com
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Joseph Jackson  Transnet Group Capital JHB

From: Hanlie van Eck <hanlie@planitmedia.co.za>
Sent: Tuesday, December 20, 2011 7:25 AM
To: Mboniso Sigonyela  Transnet Corporate  JHB; Joseph Jackson Transnet
Corporate JHB
Ce: ‘Martha Moremi'; ‘Kgomotso Boikanyo'; ‘Natasha Absalom'
Attachments: Proposal Transnet 30November_2011 -Sponsorship - The Big Interview.pdf
Hi there all
The proposal is as follows-
* 2x Earspaces {4x6 each) top left and bottom right ; Costed @ R14 352 (loading of 20%)
® 7x7 strip at the bottom of the page : Costed @ R17 542 {loading of 100%)
¢ Naming Rights on the Page Border : Costed @ R50 000 ea
+ Cost per Month : R327 576
e Total COST : R1965 457 (excl VAT)

jased on the above cost we cannot justify this feature.,
From a value point of view no interim ABC has been provided as yet and verified circulation is a concern.

However — from an association point of view this feature is definitely well written and it would be beneficiai to be

associated with this.
It is a shame that TNA is not prepared to offer more value so that it becomes a partnership. At this stage the offer

stands as it is,

As the offer stands at the moment it is the recommendation not to support this sponsorship.

Kind regards

Hanlle van Eck

Planit Media SA

ax: 086 756 4205
Mobile: +27 83 459 5678
Address: 112 First Ave, Fairland, Randburg
Mail: Suite 162, Private Bag X09, Weltevreden, 1715

email: hanlie@ planitmedia.cv.za

é.ﬁmmﬁderm:miammw- do you really need te print this email?

This message and attachments are subject to certain restrictions and qualifications which are contained in our email disclaimer
available on our website at htip:/fweew. planirmedia.co.za/e-mad disclaimer or from the media secretary on +27 11 678 34%0
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Joseph Jackson  Transnet Group Capital JHB

From: Hanlie van Eck <hanlie@planitmedia.co.za>

Sent: Tuesday, December 20, 2011 4:53 PM

To: Mboniso Sigonyela Transnet Corporate  JHB; Joseph Jackson Transnet
Corporate JHB

Cc: ‘Martha Moremi'; ‘*Kgomotso Boikanyo’; natasham@agency.co.za

Subject: RE: The New Age Sponsorship Proposal

Hi there Mboniso

As per our telcon it would be great if we could get some free advertising space to give us value for this proposal.
s 6 FPFC ads or 12x ¥% Pg FC would give value of R775 008
e A4 FP FCads or 8x ¥% Pg FC would give valuc of  R516 672

Of course the 6 FPFC ads (12 % Pg ads) would be preferred but even if we only get 4 FP FC ads (8 % Pg £C ads) it
would assist in justifying the cost ta value ratio of the proposal.
if that were the case I'd recommend we support the sponsorship.

Clease let me know if you need any additional info.

Kind regards

Hanlie van Eck

Planit Media SA

Fax: 086 756 4205

- Mobile: +27 83 459 5678

email: hanlie@planitmedia.co.za

Restrictions and Qualifications are contained in our email disclaimer avaitable on our website at htp://www.olanmymedia.co.za/c-mail

disclaimer

rrom: Hanlie van Eck [maiito:hanlie@planitmedia.co.za)

Sent: 20 December 2011 07:25 AM

To: 'Mboniso.Sigonyela@transnet.net’; 'Joseph.Jackson@transnet.net’
Cc: 'Martha Moremi'; 'Kgomotso Boikanyo'; 'Natasha Absalom'

Subject:
Hi there all
The proposal is as follows-
e 2x Earspaces (4x6 each) top left and bottom right : Costed @ R14 352 {loading of 20%)
o 7x7 strip at the bottom of the page : Costed @ R17 542 {loading of 100%)
e« Naming Rights on the Page Border : Costed @ R50 000 ea
® Cost per Month : R327576
¢ Total COST : R1965 457 {excl VAT)

Based on the above cost we cannot justify this feature.
From a value point of view no interim ABC has been provided as yet and verified circulation is a concern.

However — from an association point of view this feature is definitely well written and it would be ben
associated with this.
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It is a shame that TNA is not prepared to offer more value so that it becomes a partnership. At this stage the offer
stands as it is.

As the offer stands at the moment it is the recommendation not to support this sponsorship.

Kind regards

Hanlie van Eck
e %
i
Planit Media SA
Fax: 086 756 4205
Mobile: +427 83 459 5678
Address: 112 First Ave, Fairland, Randburg

Mail: Suite 162, Private Bag X09, Weltevreden, 1715
emall: hanlie@planitmedia.co.za

h% Please consider the enviranment - 3o yau reatly neegd to print this email?

rhis message and attachments are subject to certain restrictions and qualifications which are contained in our email disclaimer
available on our website at http:/fwww.planmymedia.co.zafe-mail disclaimer or from the media secretary on +27 11 678 3450
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From: Haniie van Eck <hanlie@planitmedia.co.za>
Sent: Thursday, 22 December 2011 08:13
To: Mboniso.Sigonyela@transnet.net: Joseph.Jackson@transnet.net
Cc: ‘Martha Moremi'; 'Kgomotso Boikanyo'; natasham@agency.co.za
Subject: RE: The New Age Sponsorship Proposal
Hi there Mboniso
With regards to the 3x FP FC (or 6x % Pg FC) ads you and Jacques have agreed to-
¢ The Value of the Sponsorship is : R2 127 684
¢ The Cost of the Sponsorship is : R1965 457
* je. asaving of R 162 228

The cost : value ratio is still slightly high at 1:108 but in light of the content of the sponsorship (i.e. influential decision
makers) we agree that this sponsorship should be considered favourably.

Please let me know if you require any additional info.

Many thanks and kind regards

Hanlie van Eck

Planit Media SA
Fax: 086 756 4205
Mobile: +27 83 459 5678

amail: hanlie@planitmedia.co.za
Restrictions and Qualifications are contained in cur email disclaimer available on our website at nup:

disclaimer

From: Hanlie van Eck [maiito:hanlie@planitmedia.co.za]

Sent: 20 December 2011 04:53 PM

To: '"Mboniso.Sigonyela@transnet.net’; 'Joseph.Jackson@transnet.net
~C: 'Martha Moremi'; 'Kgomotso Boikanyo'; 'natasham@agency.co.za'
Subject: RE: The New Age Sponsorship Proposal

Hi there Mboniso
As per our telcon it would be great if we could get some free advertising space to give us value for this proposal.

* 6 FPFCads or 12x % Pg FC would give value of R775 008
* 4 FPFCads or8x % Pg FC would give value of R516 672

Of course the 6 FPFC ads (12 % Pg ads) would be preferred but even if we only get 4 FP FC ads (8 % Pg FC ads} it would
assist in justifying the cost to value ratio of the proposal.
If that were the case I'd recommend we support the sponsorship,

Please let me know if you need any additional info.

Kind regards
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Hanlie van Eck

@2

Planit Media SA

Fax: 086 756 4205
Mobile: +27 83 459 5678

email: hanlie@planitmedia.co.za

Restrictions and Qualifications are contained in our email disclaimer available on our website at htup://www .planmymedia.co.za/e-mail
disclaimer

From: Hanlie van Eck [mailto:hanfie@planitmedia.co.za)

Sent: 20 December 2011 07:25 AM

To: 'Mboniso.Sigonyela@transnet.net’; ‘Joseph.Jackson@transnet.net’
Cc: 'Martha Moremi’; 'Kgomotso Boikanyo'; 'Natasha Absalom’

Subject:
Hi there all
The proposal is as follows-
¢ 2x Earspaces {4x6 each) top left and bottom right : Costed @ R14 352 {loading of 20%)
e 7x7 strip at the bottom of the page : Costed @ R17 542 (loading of 100%)
¢ Naming Rights on the Page Border : Costed @ RS0 000 ea
* Cost per Month : R327 576
¢ Total COST : R1965 457 (excl VAT)

Based on the above cost we cannot justify this feature.
From a value point of view no interim ABC has been provided as yet and verified circulation is a concern,

However — from an association point of view this feature is definitely well written and it would be beneficial to be

associated with this.
Itis a shame that TNA is not prepared to offer more value so that it becomes a partnership. At this stage the offer

stands as it is.

As the offer stands at the moment it is the recommendation not to support this sponsorship.

Kind regards

Hanlie van Eck

@

Planit Media SA

Fax: 086 756 4205

Mobile: +27 83 459 5678

Address: 112 First Ave, Fairland, Randburg

Mail: Suite 162, Private Bag X09, Weltevreden, 1715
email: hanlie@planitmedia.co.za

ﬁ Piease consider the environment - de you really need to print this email?
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This message and attachments are subject to certain restrictions and qualifications which are contained in our email disclaimer
available on our website at hitp://www.olanmymedia.co.za/e-mai disclaimer or from the media secretary on +27 11 678 3450
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Transnel Limited Cariton Centre P.O. Box 72501
Regiptration 150 Commissicner Parkview "RANSNEI'
Fumber Str. Johamnesburg BSouth Africa, 2122
1990/000800/06 2001 T 427 11 308 2517 " .

F +27 11 308 2638

MEMORANDUM
wWiww . Eransnet ,net
To : Mr Brian Molefe
Group Chief Executive

From : MrMboniso Sigonyela
GM: Corporate and Public Affairs

Date t 14 February 2012
SUBJECT: The sponsorship of The New Age (TNA) “The Big Interview”

1. The alm of the submission is to seek approval for Corporate and Public Affairs
{CPA) to sponsor TNA “The Big Interview”.

DISCUSSION

2. The New Age (TNA) publication is one of the key publications that Transnet
targets for positioning s brand and fts Image as part of Its Reputation

Management Strategy.

3. The TNA "The Big Interview” is an in-depth, challenging Interview with a
personality currently in the news. Ideally, the interview deals with big issues,

: but extends to provide an insight Into the person’s private life as well.

4, This sponsorship opportunity will afford Transnet the following benefits:

2x Earspaces (4x6 each) top ieft and bottom right: Costed @ R14 352.00

» 7x7 strip at the bottom of the page: Costed @ R17 542.00

¢ Naming Rights on the Page Border: Costed @ R50 000.00

« We will actively engage in the sourcing of interviews with partictlar focus
on those who would provide third party endorsements on opinion leaders
and newsmakers from whose association Transnet reputation will be

boosted.
TNA Media has “The Big Interview"” inserts weekly and invites high profile

and influential speakers for each sesslon to Interact with guests, who are
opinion-makers. Some of the infiuencers who have been interviewed so

far include: _
o Piet Byleveld (former South African Police Service Detective)

Archbishop Emeritus Desmond Tutu (retired Anglican Archbishop)
Phil Molefe (former SABC CEO)

Tony Leon (Ambassador to Argentina)

Ray Phiri (South Afvican artist)

Zola Budd (South African long distance athlete)

Aaron Mokoena (Professional soccer player) and the

0O ¢ 00O0O0



o Honourable President Zuma (President of the Republic of South
Africa)

¢ This platform will afford Transnet the opportunity to send key messages

to our stakeholders.
 Transnet will be afforded advertising coverage from the publication.

5. Support and recommendation for the sponsorship has been endorsed by *The
Agency” (Transnet’s appointed advertising agency). CPA sought *The Agency’'s”
advice and was tasked at looking at the value that company would derive from

the proposal,

FINANCIAL IMPLICATIONS

6. This initiative will cost R327 576.00 per month and at a total cost of
. R1965,457.00 for six months (one mitlion, nine hundred and sixty five thousand,

and four hundred and fifty seven rands).

BUDGET IMPLICATIONS

7. This sponsarship will be funded through the CPA’s advertising budget for the
current year.

The New Age {TNA) “The Big Interview” proposal
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RECOMMENDATION

8. Wae recommend that:
a. the GCE approves this proposal for the sponsorship of The New Age

(TNA) “The Big Interview”
b. that the sponsorship will be reviewable every three months

Compiled and Recommended by:

Supported /Not Supported

Zola Stephen
GE: Corporate Services
Date:

Approvedfw
Brian Molefe —
Group Chief Executive

Date: 232 /7 .

The New Age (TNA) “The Big Interview” proposal
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From: Jacques.roux@jic.co.za
Sent: Friday, 17 February 2012 16:13
To: hanlie@planitmedia.co.za
Cc: Martha Moremi; nazeemh@tnamedia.co.za
Subject: Re: Proposal for Transnet sponsorship of “The Big interview” in The New Age.

Hi Hantie,
The strip ads are 10x8 in size and material is required 48hrs before placement.

We would like to commence next week if you can manage somehow? Else the 29th will work also.

This feature is done on a weekly basis and will continue sponsored as per this agreement for 6 months.

Please let me know if you need any further info?
Thanks for your assistance in getting this done!

Regards
Jacques

From: Hanlie van Eck [mailto:hanlie@pianitmedia.co.za]
Sent; Friday, February 17, 2012 03:38 AM

To: Jacques Roux
Cc: mmoremi@agency.co.za <mmoremi@agency.co.za>; nazeemh@tnamedia.co.za <nazeemh@tnamedia.co.za>

Subject: RE: Proposal for Transnet sponsorship of "The Big Interview" in The New Age.

Hi there Jagues
Please can you start on the 29%; we won’t have all the material etc ready by next week.

Please can you also confirm the following
® Size of the strip ads
* Dates {from when, up until when)
e Material Deadlines

Many thanks and kind regards

Hanlie van Eck

Planit Media SA

Fax: 086 756 4205
Mobile: +27 83 459 5678
email: hanlie@planitmedia.co.za
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Restrictions and Qualifications are contained in our email disclaimer available on our website at hitp://www.planmymedia.co.za/e-mail
disclaimer

From: Jacques.roux@ijic.co.za [mailto:Jacques.roux@jic.co.za)

Sent: 16 February 2012 04:48 PM

To: hanlie@planitmedia.co.za

Cc: mmoremi@agency.co.za; nazeemh@tnamedia.co.za

Subject: RE: Proposal for Transnet sponsorship of "The Big Interview" in The New Age.

Hi Hanlie,

Herewith confirmation that the deal can go ahead and we should target to start next week Wednesday!
We would require a booking instruction from you and the artwork for the strip advert soonest please.
We look forward to making this a great success together.

Jacques Roux
071 8597120

- o

g, tie NEW :

Mg b wE 5 e

From: Hanlie van Eck [mailto:hanlie@planitmedia.co.za]

Sent: 16 February 2012 05:21 AM

To: Jacques Roux

Cc: 'Martha Morem?’

Subject: RE: Proposal for Transnet sponsorship of "The Big Interview” in The New Age.

Thariks Jacques — will await your revert,

Hanlie van Eck

Planit Media SA

Fax: 086 756 4205

Mobile; +27 83 459 5678

email; hanlie@planitmedia.co.za

Restrictions and Qualifications are contained in our email disclaimer available on our website at http://www.planmymedia co.za/e-mail

disclaimer

From: Jacques.roux@jic.co.za [mailto:Jacques.roux@jic.co.za)

Sent: 15 February 2012 12:27 PM

To: hanlie@planitmedia.co.za

Subject: RE: Proposal for Transnet sponsorship of "The Big Interview" in The New Age.

Hi Hanlie,

Nice to hear from you also! | am sure all is OK — just checking with the team once on the dates etc. for execution then |
will revert with confirmation.
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Jacques Roux
071 859 7120
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From: Hanlie van Eck [mailto:hanlie@planitmedia.co.za]

Sent: 15 February 2012 03:18 AM

To: Jacques Roux

Subject: RE: Proposal for Transnet sponsorship of "The Blg Interview" in The New Age.

Hi there Jagques - long time, no speak; hope the year has been a great one so far.
I have had instruction from Transnet to proceed with the sponsorship

However — I'm not sure if it is still available and how the new timings will work.
Please can you let me know?

Many thanks and kind regards

Hanlie van Eck

@

Planit Media SA

Fax: 086 756 4205

Mobile: +27 83 459 5678

email: hanlie@pianitmedia.co.za

Restrictions and Qualifications are contained in our email disclaimer available on our website at hitp://www.olanmymedia.co.za/e-mail

disclaimer

From: Jacques.roux@jic.co.za [mallto:Jacques.roux@jic.co.za]

Sent: 09 December 2011 04:10 PM

To: hanlie@planitmedia.co.za

Cc: nazeemh@tnamedia.co.za

Subject: RE: Proposal for Transnet sponsorship of "The Big Interview” in The New Age.

Hi Hanlie,
Please find attached a suggested execution for your consideration-and input.
As for the clarity required please see below:

e that the cost for the sponsorship is R327 576 (inclusive of Agency Commission)
1. Pricesinclude agency commission but exclude VAT
¢ that this will be weekly up until the end of May 2012 (please specify number of weeks)
1. The exact number of weeks will depend on when we can commence with this sponsorship in
December. From January to May will be 22 weeks.
* what we need to provide on a weekly basis
1. We require artwork for the strip adverts weekly

*  how the interviews / discussions will work
1. Allinterviews are done with leading opinion shapers in South Africa across the spheres of §

business, sport and social arena. These are done directly by the reporters of TNA and the blished on

3
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a weekly basis. We can share with you the planned names of the interviewees post successful
completion of the deal on a monthly basis.

Jacques Roux
071 859 7120
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From: Hanlie van Eck [mailto:hanlie@planitmedia.co.za)

Sent: 07 December 2011 08:24 PM

To: Jacques Roux

Cc¢: 'Natasha Mienie'; 'Martha Moremi’

Subject: FW: Proposal for Transnet sponsorship of "The Big Interview" in The New Age.
Importance: High

Hi there Jaques
Please can you send me a visual example of this sponsorship.
Please can you also clarify-
» ..that the cost for the sponsarship is R327 576 (inclusive of Agency Comm)
* ..that this will be weekly up until the end of May 2012 {please specify number of weeks}
¢ ..what we need to provide on a weekly basis
+ . how the interviews / discussions will work.

Many thanks and kind regards

Hanlie van Eck

Planit Media SA

Fax: 086 756 4205

Mobile: +27 83 459 5678

email: hanlie@planitmedia.co.za

Restrictions and Quaiifications are contained in our email disclaimer available on our website at hitp://www.planmymedis.co.za/e-mail
disclaimer

From: Jacques.roux@jic.co.za [mailto:Jacques.roux@ijic.co.za]

Sent: 01 December 2011 10:17 AM

To: Natasha Mienie

Subject: Proposal for Transnet sponsorship of "The Big Interview” in The New Age.

Hi Natasha

As discussed telephonically herewith please find our proposal for Transnet to sponsor “The Big Interview” in our
newspaper,

We look ferward to your positive response here,

Best regards



Jacques Roux
071 859 7120
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Please consider the environment before printing this e-mail.

Attention:
This e-mail message is privileged and confidential. If you are not the intended

recipient please delete the message and notify the sender.
Any views or opinions presented are solely those of the author.

Scanned by JIC MailMarshal
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This email and any files transmitted with it are confidential and
intended solely for the use of the individual or entity to whom they
are addressed. If you have received this email in error please notify
the system manager.

This footnote also confirms that this email message has been swept by
MIMEsweeper for the presence of computer viruses.

www.clearswift.com
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Please consider the environment before printing this e-mail.

Attention:
This e-mail message is privileged and confidential. If you are not the intended

recipient please delete the message and notify the sender.
Any views or opinions presented are solely those of the author,

Scanned by JIC MailMarshal

Please consider the environment before printing this e-mail.

Attention:
This e-mail message is privileged and confidential. If you are not the intended
recipient please delete the message and notify the sender.
Any views or opinions presented are solely those of the author.
5
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Scanned by JIC MailMarshal

Please consider the environment before printing this e-mail.

Attention:

This e-mail message is privileged and confidential. If you are not the intended
recipient please delete the message and notify the sender.

Any views or opinions presented are solely those of the author.

Scanned by JIC MailMarshal

Please consider the environment before printing this e-mail.

Attention:

This e-mail message is privileged and confidential. If you are not the intended
recipient please delete the message and notify the sender.

Any views or opinions presented are solely those of the author.

Scanned by JIC MailMarshal
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Joseph Jackson  Transnet Group Capital JHB

From: Martha Moremi <mmoremi@agency.co.za>

Sent: Tuesday, February 21, 2012 3:30 PM

To: Joseph Jackson Transnet Corporate JHB

Cc Natasha Mienie; Mboniso Sigonyela Transnet Corporate  JHB; Lebogang Molefe
Subject: RE: Proposal for Transnet sponsorship of "The Big Interview” in The New Age,

Hi i

Tha lot, we will proceed once we re a signed flowplan,

Regards,

Martha

fFrom: Joseph.Jackson@transnet.net [mailto:Joseph.Jackson@transnet.net]

Sent: 21 February 2012 02:02 PM

To: Martha Moremi

Cc: Natasha Mienie; Mboniso.Sigonyela@transnet.net; Lebogang Molefe

Subject: RE: Proposal for Transnet sponsorship of "The Big Interview™ in The New Age.

Importance: High

Hi Martha

Thanks for this.

Just to confirm and for clarity, this sponsorship will only continue if the “formal” request is approved internally (we a
still awaiting this signoff from our seniors). The flowplan, therefore, will oniy be considered when we have obtained

approval and dates might have to change,

~egards
.seph

From: Martha Moremi [mailto:mmoremi@agency.co.zal

Sent: 21 February 2012 10:30 AM

To: Joseph Jackson Transnet Corporate JHB

Cc: Natasha Mienie; Mboniso Sigonyela Transnet Corporate JHB; Lebogang Molefe

Subject: Proposal for Transnet sponsorship of "The Big Interview” In The New Age.
Importance: High

Hi Joseph,

Herewith the flowplan for The New Age Sponsorship for your approval. The sponsorship is for 6 months, starting on
Wednesday, 29 February 2012 and consists of the following elements:

e siripad 18 FC

¢ Ear spaces &b FC
e« 3xFPAd

s WNaming rights

Regards,
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Rartha RMaoremi
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This email and any files transmitted with it are confidential and
intended solely for the use of the individual or entity to whom they
are addressed. If you have received this email in error please notify
the system manager.

This footnote also confirms that this email message has been swept by
MIMEsweeper for the presence of computer viruses.

www.clearswift.com
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DISCLAIMER: The information contained in this communication is subject to copyright and intended only

for the use of mmoremi@agency.co.za. Unauthorised use, disclosure, or copying is strictly prohibited.
Should a virus infection occur as a result of this communication the sender will not be liable. If you have

received this communication in error, please notify joseph.jackson@transnet.net.
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We thank you for the opportunity to invite Transnet to participate in a very exciting sponsorship

opportunity in TNA!
Page overview: " The Big Interview"
Proposal date 2011111730 An in-depth, challangingintanview with a parsenality currently in
Dec "1 - May "12 L@ newes to take forward currant debates. [deally, the intarview
Period ec 11wy deais with the higissues, but axtends to provide 3 insight into the
Total value R 1965 456.00 person’s private ife as well.
Department | P el EOS Positio OTAL & ge _"---_- eek 4
aces | R59800 |4 x 6|14 352.00(Top lek, botitom right 4| 5740800 1 1 1 1
advert R 358.00 7 x 7|17 542.00 |Right _hand page, prior 4| 70 168.00 1 1 1
g rights 50 000 00|Page border 4 | 200 000.00 1 1 1 1
R 327 576.

We launched “The Big Interview” with Honourable President Zuma, and have since interviewed
super-sleuth Piet Byleveld, Archbishop Desmond Tutu, SABC CEO Phil Molefe and also covered Tony
Leon, former DA leader and now ambassador to Argentina, In the ptanning are Brian Molefe, Maria
Rameos, Eskom’s Brian Dames, Helen Zille, Gary Kirsten, Pieter de Villiers and many more!

TNA Media is committed to continuously explore more opportunities to add value our readers
through exciting features!

This proposal is based on a 6 month exclusive sponsorship with the option for renewal thereafter,

Your associations with this very popular feature will add value to both our organisations through this
new and exciting daily news platform.

We thank you once again for the opportunity of submitting this proposal and look forward to being

of service at all times.
Kind Regards,
Jacques Roux
TNA MEDIA Pty. Ltd. | Sg=e™~ / Copote bak St | Fax BUTRI000 | i et

Mair Road, Midrand (685 PO Box 5728, Halfway House,

Dieectars: A Gupta | I Zitn | EG Patad
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Joseph Jackson  Transnet Group Capital JHB

From: Martha Moremi <mmoremi@agency.co.za>
Sent: Tuesday, March 13, 2012 10:41 AM

To: Joseph Jackson Transnet Corporate JHB
Cc: Natasha Mienie; Lebogang Molefe
Subject: TNA Sponsorship ads

Attachments: The New Age Sponsorship - Rev3.xls

Hi Joseph,

Herewith the revised flowplan to start in April 2012. | will try and have the creative to you sometime early next
week to allow the creative team to put more thoughts into the topics you need covered as they are very broad and
we need to make references for Transnet specific.

Regards, S GRS S R R,

Martha

From: Joseph.Jackson@transnet.net [maiito:Joseph.Jackson@transnet.net)
Sent: 13 March 2012 10:37 AM

To: Martha Moremi

Cc: Natasha Mienie; Lebogang Molefe

Subject: RE: TNA Sponsorship ads

Importance: High

Hi Martha

Kindly advise when we can expect the next creative concept. Thanks in advance.

Regards
seph

From: Martha Moremi [mailto:mmoremi@agency.co.za]
Sent: 09 March 2012 02:29 PM

To: Joseph Jackson Transnet Corporate JHB

Cc: Natasha Mienie; Lebogang Molefe

Subject: TNA Sponsorship ads

Hi Joseph,

Apologies for the delay in getting the creative to you. | have included 2 strip advert options with different headline,
the image and body copy remains the same. The size of the earspace does not allow us to do much in terms of the
copy hence we have only shown the arrows and the illustration representing a forward sign.

Regards,

Martha
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Sent: 09 March 2012 02 27 PM
To: Martha Moremi
Subject: New ads

BERRY NIEZEN

T,/ A DIP Manager

~

7 Cell: 082 664 3456

THE AGEMNCY Tel' +27 11 2353159 Fax: 084 5809635

Cnr Witkeppen ond Lecuwkop Roads Sunninghill PG
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This email and any files transmitted with it are confidential and
intended solely for the use of the individual or entity to whom they
are addressed. If you have received this email in error please notify
the system manager.

This footnote also confirms that this email message has been swept by
MIMEsweeper for the presence of computer viruses.

www.clearswift.com
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DISCLAIMER: The information contained in this communication is subject to copyright and intended only
for the use of mmoremi@agency.co.za. Unauthorised use, disclosure, or copying is strictly prohibited.
Should a virus infection occur as a result of this communication the sender will not be liable. If you have
received this communication in error, please notify joseph.jackson@transnet.net.




JFJ-084

Thanks a kot fior confinming that we showld contimune o develiop crestive based on the comversation that was held in
December 2012, tihe oeaiive depariment will be briefed acoondingy.

For the purpose of 1* few insertions the process & timings will be as follows given tight deadlines:

Creative
- 3 Copy line options for the strip ads — Thursday, 8 kdarch 2012
- 4 Copy line options for the earspace ads — Thursday — 8 March 2012
- Production CE for the earspace ads as well as Strip Ads — Wednesday, 7 March 2012
- Artwork approval — Friday, 9 March 2012
Agency dispatches material to publication - Monday, 12 March 2012

Media
- Date revisions on the flowplan — Wednesday, 7 March 2012
- Approval on revised flowplan & bocking — Thursday, 8 March 2012

Kindly advise the number of insertions/weeks one advert should appear.

egards,
Martha
From: Joseph.lackson@transnet.net [mailto:Joseph.Jackson@transnet.net]

Sent: 05 March 2012 12:12 PM

To: Joseph.Jackson@transnet.net; Martha Moremi

Ce: Mboniso.Sigonyela@transnet.net; hanlie@planitmedia.co.za; Natasha Mienie
Subject: RE: : NEW AGE SPONSORSHIP Costs

Importance: High

Hi Martha
As per our telephonic conversation attached documents (approval of mack up) for your attention and action.

«s per the emall below from Natasha after having been briefed by Mboniso, the request remains unchanged. The
following is required:
“The Agency s to proceed with creative development of a few concepts that can be rotated during the duration of the
sponsorship. The messages will be generic messages that are focused around the topics such as leadership,
pioneering and related topics. Messages as per Mboniso’s brief must be very succinct and impactful (simiiar to
messages that one would apply on a billboard — i.e no copy intensive messaging allowed)”. Also highlighted in red
below.

Kindly revert with a timeline, of when we can expect creative concepts to be presented, which will run in The New
Age for a period of six months (attached also please find examples of banner ads we have done the past, which you
could also find on the branding website).

Regards
Joseph

From: Joseph Jackson Transnet Corporate JHB
Sent: 14 February 2012 12:25 PM

To: Martha Moremi

Cc: Mboniso Sigonyela Transnet Corporate JHB;
Lebogang Molefe

Subject: FW: : NEW AGE SPONSORSHIP Costs
Importance: High

3 Natasha Mienie; Kgomotso Boikan
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0128-1404-0001-0005

CHRONOLOGICAL SEQUENCE OF EVENTS FOR THE
APPROVAL OF THE NEW AGE (TNA) “THE BIG INTERVIEW”
SPONSORSHIP

e 14 February 2012 ~ A request is made by the GM: Group Corporate and
Public Affairs, Mr. Mboniso Sigonyela, to commence with The New Age
(TNA) “The Blg Interview” sponsorship which was initiated in December
2011, with talkks with The Agency, representad by Ms. Natasha Mienie

* 14 February 2012 -~ Ms. Martha Moremi (The Agency) is contacted to
provide an update on the matter and supply to Mr. Joseph Jackson

* 14 February 2012 — An email is sent via Ms. Moremi to Mr. Joseph
Jackson providing the last communication which was sent by Ms. Hanlie
van Eck providing an opinion regarding the sponsorship and its value

& 14 February 2012 — Mr. Joseph Jackson, sends Ms. Martha Moremi an
email providing the last emall received from the Agency (Ms. Mignie), in
which it details the next sieps to be taken In finalising the sponsorship:
which included a finalising of costs and flow plan presentation for sign off,
alsa that the Agency would proceed with creative development of few
concepts as per the brief received by Mr. Sigonyela, which would be
presented week commencing 08 January 2012

e 14 February 2012 = A memo is compiled by Mr. Joseph Jackson to obtain
permission to support the TNA sponsorship for submission {o the Group
Chief Executive Mr, Brian Molefe and recommended by Mr. Sigonyela
{memo attached)

¢ ‘i4 February 2012 - Memo approved by Mr. Mboniso Sigonyela - GM:
Corporate and Public Affairs ;

* 21 February 2012 - A flow plan is sent by The Agency (Ms. Moremi) for
approval

* 21 February 2012 — An emall is sent to Ms. Moremi by Mr. Joseph
Jackson confirming that the sponsorship would only continue when the
“formal® request is approved internally

¢ 23 February 2012 — Sponsorship is approved by the Group Chief
Executive

® 24 February 2012 - Memo received back at Group Corporate and Public
Affairs

¢ 24 February 2012 - Flow plan presented to Mr.. Sigonyela for approval, he
requests a “mock up” be included with flow plan before sign off. The
Agency is advised telephonically (message feft on mobile of Ms. Moremi)

® 27 February 2012 - An email Is sent to Ms. Moremi with a hand written
note by Mr. Sigonyela requesting a “mock up” for review and approval

¢ 28 February 2012 - Ms. Moremi requests that a written brief be submitted
by Transnet before work can commencs

NI
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o 28 February 2012 - A follow up email is sent to by Mr. Joseph Jackson
and the “mock up” is once again requested for flow plan final approval

* 02 March 2012 — TNA "mock up” received sent by The Agency

® 05 March 2012 — TNA “mock up” signed and emailed to The Agency, with
a reminder of the initial brief which agreed {0 by Mr. Sigonyela and Ms
Mienie

¢ 05 March 2012 - revised creative and media schedules provided by The
Agency for insertion in TNA 14 March 2012

Memo and emails attached for ease of reference .

0128-1404-0001-0006
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Age rshi es of Events

Communication on the above mentioned started on 1* December 2012
There have been back and forth until the e-mail sent by The Agency on 22
December 2012.

Commumication resumed on 14 February 2012, client requested to start with
sponsorship ASAP.

TNA was briefed on 15 February 2012 and confirmed on Monday, 20
February 2012 that the sponsorship can proceed

A revised flowplan with date amendment to start on Wednesday, 29 February
2012 sent to client on Tuesday, 21 Februasy 2012,

An e-mail acknowledgement from client received on Tuesday, 21 February
2012 and advising The Agency that the sponsorship can only proceedon -
Media flowplan signofffapproval.

Monday, 27 February 2012, a scanned media flowplan with Mboniso’s name
scratched out received, client also requested to see 2 TNA mockup before
proceeding with the sponsorship,

Tuesday, 28 February 2012, client confirmed to being in a possession of TNA
mockup dated, 7 December 2012, The Agency informed client that that
particular mockup was incornplete as it did not include the 2 earspaces that
formed part of TNA proposal and that a revised one will be requested from

TNA,

Tuesday, 28 February 2012, The Agency advised client to give a written
instruction to proceed with creative development for this project.

Tuesday, 28 February 2012 pm, an e-mail was sent to client suggesting that

sponsorship to start on Wednesday, 7 March 2012 to allow for creative

g]mlopmem, approvals and bookings. A flowplan was requested and resent to
ient.

Tuesday, 28 February 2012 The Agency requested a revised TNA mockup and
was only received on Thursday, 1 March 2012 pm and was sent to client on
Friday, 2 March 2012 am.

Monday, 5 March 2012, written clarity for The Agency to proceed with
creative development received,

Monday, 5 March 2012, clicnt requested a process timelines and was sent at
around 18h00,

JFJ-089
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From: Jacques.roux@jic.co.za

Sent: Monday, 05 March 2012 17:34
To: mboniso.sigonyela@transnet.net
Subject: Fw: TNA Sponsorship Update

Hi Mboniso

Just received the below communication from the agency.

We really do no want to delay this for ancther week - please can you assist to close this for tomorrow?

Regards
lacques

From: Martha Moremi [mailto:mmoremi@agency.co.za]
Sent: Monday, March 05, 2012 05:29 PM

To: Jacques Roux
Cc: Joseph.Jackson@transnet.net <Joseph.Jackson@transnet.net>: Natasha Mienie <natasham@agency.co.za>;

hanlie@planitmedia.co.za <hanlie@planitmedia.co.za>; Lebogang Molefe <lebogangm@agency.co.za>
Subject: TNA Sponsorship Update

Hi Jacques,

As per our telephonic conversation, client (Joseph) requested that all communication with regard to the above-
mentioned sponsorship should be done via The Agency and not directly with them.

To allow for TNA 48 hour material deadline (which was before close of business today), Agency creative processes,
media bookings/Cl and client approvals it is better if this project kicks off on Wednesday, 14 March 2012 and not 7"

March 2012,
Regards,

~Martha

*************$*$********$*********************************************

This email and any files transmitted with it are confidential and
intended solely for the use of the individual or entity to whom they
are addressed. If you have received this email in error please notify

the system manager.

This footnote also confirms that this email message has been swept by
MIMEsweeper for the presence of computer viruses.

www.clearswift.com
**************************$*******$***********************************
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Please consider the environment before printing this e-mail.

Attention:
This e-mail message is privileged and confidential. If you are not the intended

recipient please delete the message and notify the sender.
Any views or opinions presented are solely those of the author.

Scanned by JIC MailMarshal
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From: Jacques.roux@jic.co.za

Sent: Monday, 05 March 2012 18:59

To: mboniso.sigonyela@transnet.net

Subject: Fw: TNA Sponsorship Update

Hi Mboniso

Pls find below my reply to the agency.

Your assistance to get this executed tomorrow will be much appreciated.

Regards
Jacques

From: Jacques Roux
sent: Monday, March 05, 2012 06:52 PM

To: 'mmoremi@agency.co.za' <mmoremi@agency.co.za>
Cc: 'Joseph.Jackson@transnet.net’ <Joseph.Jackson@transnet.net>; 'natasham@agency.co.za’'
<natasham@agency.co.za>; ‘hanlie@planitmedia.co.za’ <hanlie@planitmedia.co.za> ; 'lebogangm@agency.co.za'

<lebogangm@agency.co.za>
Subject: Re: TNA Sponsorship Update

Hi Martha
As discussed we were really hoping to get this sponsorship going last week already,

We will greatly appreciate if you can get the artwork executed tomorrow - we will accept the material.
Hoping that you will be able to help!

Best regards
Jacques

From: Martha Moremi [mailto:mmoremi@agency.co.za)
Sent: Monday, March 05, 2012 05,29 PM

To: Jacques Roux
Cc: Joseph.Jackson@transnet.net <Joseph.Jackson@transnet.net>; Natasha Mienie <natasham@agency.co.za>:

hanlie@planitmedia.co.za <hanlie@planitmedia.co.za>; Lebogang Molefe <lebogangm@agency.co.za>
Subject: TNA Sponsorship Update

Hi Jacques,

As per our telephonic conversation, client (Joseph) requested that all communication with regard to the above-
mentioned sponsorship should be done via The Agency and not directly with them.

To allow for TNA 48 hour material deadline (which was before close of business today), Agency creative process
media bookings/C! and client approvals it is better if this project kicks off on Wednesday, 14 March 2012 and not

March 2012.



Regards,

Martha
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This email and any files transmitted with it are confidential and
intended solely for the use of the individual or entity to whom they
are addressed. If you have received this email in error please notify
the system manager.

This footnote also confirms that this email message has been swept by
MIMEsweeper for the presence of computer viruses.

www.clearswift.com
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Please consider the environment before printing this e-mail.

Attention:
This e-mail message is privileged and confidential. If you are not the intended

recipient please delete the message and notify the sender. .
Any views or opinions presented are solely those of the author.

Scanned by JIC MallMarshal
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Joseph Jackson  Transnet Group CaPital JHB

From: Martha Moremi <mmoremi®@agency.co.za>

Sent: Thursday, March 29, 2012 12:48 PM

To: Joseph Jackson Transnet Corporate JHB
Cc Natasha Mienie; Lebogang Molefe
Subject: The New Age Sponsorship

Attachments: The New Age Sponsorship - Rev3.xls

Hi Joseph,

Further to our conversation yesterday, where you mentioned that you are being questioned why you are not doing
the sponsorship deal directly with the newspaper. Please be advised that agencies generate revenue from Agency
commission that is charged on media placement as standard industry practice. Should a decision be taken that you
should do the deal direct, The Agency will not be invoived in facilitating payment with the media owner as there will

be a loss of revenue on The Agency side

indly note that sponsorship is planned to start on Wednesday, 4 April 2012 as per the attached flowplan sent to
you on Tuesday, 13 March 2012, we therefore require urgent signoff if you are still going ahead with us.

Regards,

Martha
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This email and any files transmitted with it are confidential and
intended solely for the use of the individual or entity to whom they
are addressed. If you have received this email in error please notify

the system manager.

This footnote also confirms that this email message has been swept by
MIMEsweeper for the presence of computer viruses.

www.clearswift.com
k********************************************************************
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Joseph Jackson  Transnet Group Capital JHB

From: Jacques.roux@ijic.co.za
Sent: Wednesday, April 4, 2012 12:59 PM
To: Anton van_Rensburg Transnet Corporate JHB
Cc: Joseph Jackson Transnet Corporate JHB
Subject: RE: Message from KMBT_(452
Attachments: Transnet SOC Big Interview.pdf
Hi Anton,
Please find -ase yo e already received the invoice please excuse the duplication.
Regards
Jacques Roux
071 859 7120
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From: Anton.van_Rensburg@transnet.net [mailto:Anton.van_Rensburg@transnet.net]
Sent: 02 April 2012 11:06 AM

To: Jacques Roux
Cc: Joseph.)Jackson@transnet.net
Subject: FW: Message from KMBT_C452

Importance: High

Dear Jacques

Attached please find PO number as requested. Kindly provide a tax invoice and remember to include our VAT
number; 4720103177

.egards

Anton
From: minolta@transnet.net [maiito:minolta@transnet.net]

Sent: 02 April 2012 10:53 PM -
To: Anton van_Rensburg Transnet Corporate JHB
Subject: Message from KMBT_C452

DISCLAIMER: The information contained in this communication is subject to copyright and intended only

for the use of jacques roux(@jic.co.za. Unauthorised use, disclosure, or copying is strictly prohibited. Should
a virus infection occur as a result of this communication the sender will not be liable. If you have receiyed

this communication in error, please notify anton.van rensburg @ transnet nel. /

onsiger the environment before printing this e-mail,
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Attention:

This e-mail message is privileged and confidential. If you are not the intended
recipient please delete the message and notify the sender.

Any views or opinions presented are solely those of the author.

Scanned by JIC Maillfarshal
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i Tel-427 11542 1222
| Fax; #2711 314 2885,

.Attnu

FaxZemail+27 86 733 7172
Ermail s imvoice@tnamediacoza

Customer Code: 5000000453

i Customer Name: TRANSNET SOC LTD

| Address: 150 CARTON CENTRE

COMMISSIONER STREET JOHANNESBURG

Gauteng - 2001

Cell: +27 72 695 1442

| TNA Media (PTY) LTD

| 52Lachwe Street. Corporate Park,
Od PTARIN Rosd, Iidrand. PO
| Box5728, 1685 Haifway House, RSA

s

[HE NEWME

www.thenewage.co.za

VAT Mo 4820256275  CoReg No: 2030/006560/00

Invoice Date: 28.03.2012
invoice No: 1000002322

| Advertiser: 5000000453
. Caption: Front page Ear piece Big Interview
. ClO No: PO4500145470
i Customer VAT No: 4720103177

Invoice Time: 18:19:41
Issued by: LINDAL
Ad Category: DS

i i
| Tel.:+27 113082512  Fax:+27 11 308 2465 | Remark:
| Email: KAGISO.PHATLANE@TRANSNET.NET | _
| Due Date:
N — i r—t— r - o s e )
. Dateof | Publ- | Size | Color| Rate Premium | pisc. I
BilNo. | ortion | ication Posahon " Width |H erght Code| Code,  Rate Amount % g Amount |
2334 070312 | TNAT | FP | 4 4 B 0.00 0.00 [0.00| 14352.00 ‘
2335 07-03412 | TNAT | ANY 32 7 4 B 000| 000 [000| 17542.00
2336 07-03-12 | TNAT ANY 8 54 4 B 0.060 0.00 0.00| 50000.00 !
2337 14-03-12 | TNAT | Pg-1 4 6 |4 B 000 | 000 [0.00| 14352.00 \
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2340 21-03-12 | TNAT | Pg-1 4 6 |4 B 000 | 000 |0.00| 14352.00
2341 21-03-12 | TNAT Pg-17 32 7 4 B 0.00 0.00 0.00| 17542.00
2342 21-0312 | TNAT | ANY 8 54 | 4 B 0.00 | 000 |000| 50000.00 ‘
2343 28-03-12 | TNAT Pg-1 4 6 4 B 0.00 0.00 0.00 14352.00
2344 28-03-12 | TNAT | ANY 32 7 |4 B 000 | 000 [0.00| 17542.00 i
2345 28-03-12 | TNAT | ANY 8 54 | 4 B 0.00 | 000 [000| 50000.00 =
|
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I |
. | | |
.| ;r | f
| | |
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| "
| Bank Details - 8ili To: Gross Amount 327576.00
| ’ Addrass: VAT @ 14% 45860.64
i Bank Name : ABSA il
| Account No.: 4076462329 Sub Total 37343p.64
s ) At Celi:
| Branch : ABSA Sandton Tet.- Faxe Commission Ne )
| Bramch Code: 331155 Emizil:  Net Tatal 373436 .64

 Amount in wards:THREE HUNDRED SEVENTY-THREE THOUSAND FOUR HUNDRED THIRTY-SIX Rand and snfr'Y-FoDQ\c /!
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MEMORANDUM
Wi . transuet . nat
To ¢ Mr. Brian Molefe
Group Chief Executive

From : Mr. Mboniso Sigonyela
GM: Corporate and Public Affairs

Date 205 March 2013
SUBJECT: The renewal of The New Age (TNA) “The Big Interview”
partnership
PURPOSE
1. The aim of the submission Is to seek approval for Corporate and Public Affairs
(CPA) to renew the exclusive partnership of TNA “The Big Interview”.
DISCUSSION

2. The New Age (TNA) Is one of the key publications that Transnet targets for
pasitioning its brand and its image as part of its Reputation Management

Strategy.

3. TNA ™The Big Interview” is an in-depth, challenging interview with a personality
currently in the news. Ideally, the interview deals with big Issues, but extends to

provide an insight into the person’s private life as well,

4. TNA media publishes “The Big Interview” weekly. Transnat has had exclusive
rights to this partnership for the last twelve months., It has been a resounding
success and has helped with regards the company’s brand building initatives, As
an additional value add, Transnet has also been afforded advertising toverage
from the publication’s website and social media sites,

The articles focus on high profile opinion-makers and who are thought leaders in
thelr respective areas of expertise. Some of the influencers who have been
interviewed so far include:

5.1  Trevor Manuel (Minister in the Presidency)

5.2 Archbishop Emeritus Desmond Tutu (retired Anglican Archbishop)

5.3  Malusi Gigaba (Minister of Public Enterprises)

5.4 Graeme Smith (Test Captain for the South African Cricket team)
The renewal of The New Age (THA) “The Blg Inteniew”
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5.5  Ray Phirl (South African artist)

5.6  Nkosazana Dlamini Zuma (Chairperson of the African Union Commission)
5.7  Gugile Nkwinti (Minister of Rural Development and Land Reform) and the
5.8  Honourable President Zuma (President of the Republic of South Africa)

6. This partnership affords Transnet the following benefits:

6.1  x2 Earspaces (4x6 each) top left and bottom right: Costed @ R15 787.20

6.2  7x7 strip at the bottom of the page: Costed @ R19 296.20
6.3  Naming rights on the page border: Costed @ R55 000.00

7. This partnership was assessed and supported by the then contracted advertising
agency, The Agency.

8. The proposal from TNA Media is attached hereto, for ease of reference,

The renewat of The New Age (TNA) “*The Big Interview”
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FINANCIAL IMPLICATIONS

9. Thisinitiative will cost a total of R2 342/168.40 (two million, three hundred and
forty two thousand, one hundred and sixty eight rand and forty cents)for a six

month period.
BUDGET IMPLICATIONS
10. There are sufficient funds in the Advertising budget of CPA to cover the cost.

RECOMMENDATIONS

11.1tis mmmendedmatmeGCEappmvesmerenewaiofmeemuswemeNew
Age (TNA) "The Big Interview” partnership.

COMPILED AND RECOMMENDED BY:

Nkuli-Mabandia
Group ive: Legal Services

Date: t Muvch 02,
APPROVED /WRUVEI)

Bi;lan Molefe
Group Chief Executive
Date: ). 3. 3.

The renewal of The New Age (TNA) "The Blg Interview”
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Mr Mboniso Sigonyela
Tronsnet -

Dear Mboniso
We thank you for the oppartunity to invite Transnet to participate In 3 very exciting sporsorship opportunity in TNA,
_Page Overview: "The Big Interview”
TRANSNET
Proposal 05.08.2013 Anin depth, challenging interview with a personality
= e currently in the news to take forward current debateas.
Period April 2013 - Sep 2013
sl vl 5 65,40 Ideally, the interview deals with the bigissues, but
: extends to provide an insight into the person's private
life as well,
Department P.C.C Size Cost Position INS [Total Cost
Earspace R 657.80|4x & R 15787.20 (Top Left, bottomright | 26|R 410467.20
Strip Advert R 393.80(7x 7 R 19 296.20 |Right hand page, prior | 26|R 501 701.20
Naming Rights_ : R 55000.00 |Page border 26| R 1430000.00
R 2342 168.40

We launched “The Big Interview” with Honourable President Zuma, and ave since Interviewed Min Malusi Gigaba, AFCON CED,
Minister of Rural Deveiopment Guglie Niwintl, Graemne Smith Test Captain for SA National Cricket team and Chairparson of the AU
Comenission Nkosazana Diamini Zuma. n the pianning are Benedict Martins, Helen Zille, SONA with President Zume, Min finance

Pravin Gordhan.

The Big Interview will be advertised on our website and be covered on our soclsl media sitws

TNA Media s committed to continuously explore more opportunities to add vaiue to our readers through exciting featyres.
This proposal is based on a 06 month exclusfve sponsorship with the option of renswal thereafier,

Your associations with this very popular feature will add value to both our organisations theough this new and exclting dally news
platform.

We thank you once again for the opportunity of submitting this proposat and jook forward to being of service ot all timas.

¥ind Regards,
.

Wiedaad Tallep

079 765 9102

b i;\l-‘»ﬂl‘lﬂ ,'i B SNsHE § andihoae titpaeriiagg,

TNAMEDIA Py, Lid. / §fe [RS8 [t
' (L1} Tl A B B NIRRT PR, 1

Nl (st Hhlasnf 165
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iwnetSOCLd  Carltan Centre P.0. Box 72501
;eragriftr:‘aﬁon Number 150 Commsianer Str.  Parkview TRANSNEF
1990/000900/ 30 Johanneshurg South Africa, 2122 _
2001 T +27 11 308 2512 "Llr
F +27 11 308 2638
MEMORANDUM
www.transnet.net
To : Mr. Brian Molefe
Group Chief Executive
From : Mr. Mboniso Sigonyela
GM: Corporate and Public Affairs
Date ¢ 12 Saptember 2013
SUBJECT: The renewal of The New Age (TNA) "The Big Interview”
partnership
PURPOSE

1.

The aim of the submission is to seek approval for Corporate and Public Affairs
(CPA) to renew the exclusive partnership of TNA "The Big Interview”,

DISCUSSION

2.

5.1

5.2

The New Age (TNA) is one of the key publications that Transnet targets for
positioning its brand and its image as part of its Reputation Management

Strategy.

TNA “The Big Interview” is an in-depth, challenging interview with a personality
currently in the news. Ideally, the interview deals with big issues, but extends to
provide an insight into the person’s private life as weil.

TNA media publishes “The Big Interview” weekly. Transnet has had exclusive
rights to this partnership for the last eighteen months. It has been a resounding

success and has heiped with regards the company’s brand building initiatives. As
an additional value add, Transnet has also been afforded advertising coverage

from the publication’s website and social media sites.

The articles focus on high profile opinion-makers and who are thought ieaders in
their respective areas of expertise. Some of the influencers who have been

interviewed so far inciude:

Nkosazana Dlamini Zuma (Chairperson of the African Union Commission)

Malusl Gigaba (Minister of Public Enterprises)

The renewsl of The New Age (TNA) “The Blg Interview”
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5.3  Fikile Mbalula (Minister of Sport)

54  Gugile Nkwinti (Minister of Rural Development and Land Reform) and the
5.5  Honourable President Zuma (President of the Republic of South Africa)

6. This partnership affords Transnet the following benefits:

6.1  4x6 Earspace top left and bottom right: Costed @ R15 787,20

6.2 7x7 strip at the bottom of the page: Costed @ R19 296.20

6.3  Naming rights on the page border: Costed @ R55 000.00

7. This partnership was assessed and supported by the then contracted advertising
agency, The Agency.

8. The proposal from TNA Media is attached hereto, for ease of reference.

The renewal of The New Age (TNA) "The Big Interview”
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FINANCIAL IMPLICATIONS

9. This initiative will cost a total of R2 792 585.40 (two million, seven hundred and
rinety two thousand, five hundred and eighty five rand and forty cents) for a six

v month period.
BUDGET IMPLICATIONS
10. There are sufficient funds in the Advertising budget of CPA to cover the cost,

RECOMMENDATIONS

11.1t is recommended that the GCE approves the renewal of the exdlusive The New
Age (TNA) “The Big Interview” partnership.

COMPILED AND RECOMMENDED BY:

A

Nkufi Mabandla
Group Executive: Legal Services

Date: \\ g‘?-;ku\m\c.tv by

 —
APPROVED / NOTFAPPROVED
Brian Molefe D
Group Chief Executive

Date: ;_‘5. 9' (5,

The renewal of The New Age (TNA} "The Blg Interview”
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Transnet SOC Lid Carlion 0,
Registration Number mm%«sm ?.?hfe“;.”’“' TRANSNEr
1990/000900/30 Jobamnesburg South Alftica, 2122
2003 T 427 11.308 2912 "r
F+427 11 308 2638
MEMORANDUM
WALITRREE net
Yo : Mr. Brian Molefe
Group Chief Executive
From : Mr. Mboniso Sigonyela
GM: Corporate and Public Affairs
Date : 27 March 2014
SUBJECT: The renewal of The New Age (TNA) “The Big Interview”
partnership
PURPOSE

1.

The aim of the submission is to seek approval for Corporate and Public Affairs
(CPA) to renew the exdusive partnership of TNA “The Big Interview”,

2.

5‘1

5.2

53

The New Age (TNA) is one of the key publications that Transnet targets for
positioning its brand and its image as part of its Reputation Management

Strategy.

TNA "The Big Interview” Is an in-depth, challenging interview with a personality
currently in the news. Ideally, the Interview deais with big issues, but extends to

provide an insight into the person’s private life as well.

TNA media publishes "The Big Interview” weekly. Transnet has had exclusive
rights to this partnership for the last twenty four months. It has been a
resounding success and has helped with regards the compeny’s brand bullding
Initistives, As an additional value add, Transnet has also been afforded
advertising coverage from the publication’s website and soclal media sites,

The articles focus on high profile opinion-makers and who are thought Jeaders in
thelr respective areas of expertise. Some of the nfluencers who have been

interviewed so far include:
Tokyo Sexwale (Minister of Human Settlements)

Niosazana Diaminl Zuma (Chairperson of the Africant Union Commission)

Malusi Gigaba (Minister of Public Enterprises)

The renewal of The New Age (TNA) "The Big Intervigw”
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5.4  Nosiviwe Mapisa-Ngakula (Minister of Defence) and the

3.5  Honourable President Zuma (Prasident of the Republic of South Africa)
6. This partnership affords Transnet the following benefits:

6.1  4x6 Earspace top left and bottom right: Costed @ R16 734.48

6.2 7X7 strip at the bottom of the page: Costed @ R20 454.07

6.3  Naming rights on the page border: Costed @ R58 300.00

7. This partnership was assessed and supported by the then contracted advertising
agency, The Agency.

8. mpmposaiﬁommuedabauadtedhm,foreaseofrefemce.

FINANCIAL IMPLICATIONS

9. This initiative will cost a total of R2 482 702.30 (two million, four hundred and
eighty two thousand, seven hundred and two rand and thirty cents) for a six

month period,
BUDGET IMPLICATIONS
10. There are sufficient funds in the Advertising budget of CPA to cover the cost.
RECOMMENDATIONS

11. It is recommended that the GCE approves the renewal of the exclusive The New
Age (TNA} “The Big Interview” partmership.

COMPILED AND RECOMMENDED BY:

GM!I 2 aB%PL:)%: ffairs Méﬂ x> 7(9
. ey ! * /
APPROVED / NOT-APPROVED Z Sbrnle 4k
Sy 4 =

el an cop
L=y r o gots Fhoed

N l.fff %

The renewal of The New Age (TNA) *The Big Enterview”






- 115
s~ \ SNE

fr Zﬂ! AA€iagy \

Transnet SOC Lid Cariton Cenire £.0, Box 72501 . ]
Registration Number 150 Commissioner Str. Parkview 5 “rl_@ L 1 TRANSNET
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MEMORANDUM
www.iransned net
To ¢ Mr. Brian Molefe
Group Chief Executive

From : Mr. Mboniso Sigonyela
GM: Corporate and Public Affairs

Pate 2 05 November 2014

SUBJECT: The renewal of The New Age (TNA) “The Big Interview”
partnership

PURPOSE

1. The aim of the submission is to seek approval for Corporate and Public Affairs
(CPA} to renew the exdusive partnership of TNA “The Big Interview”.

DISCUSSION

2. The New Age (TNA) is one of the key publications that Transnet targets for
positioning Its brand and its image as part of its Reputation Management

Stramyb
3. TNA “The Big Interview” is an in-depth, challenging interview with a personality

currently in the naws. Ideally, the interview deals with big issues, but extends to
provide an insight into the person’s private life as well.

4. TNA media publishes “The Big Interview” weekly. Transnet has had exclusive
rights to this partnership for the last twenty four months. It has been a
resounding success and has helped with regards the company’s brand buliding
initiatives.  As an additional value add, Tvansnet has also been afforded
advertising coverage from the publication’s website and socla! media sites,

5. The articles focus on high profile opinion-makers and who are thought leaders in
their respective areas of expertise. Some of the influencers who have been

interviewed so far include:
5.1  Gugile Nkwinti {Minister of Rural Development) |

5.2 Nkosazana Diamini Zuma (Chairperson of the African Union Commission)

5.3  Maiusi Gigaba (Minister of Home Affairs)

The renewal of The New Age (TNA} “The Eig Interview”
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5.4  Senzenl Zokwana (Minister of Agriculture Forestry and Fisheties) and the
5.5  Honourable President Zuma (President of the Republic of South Africa)
6. This partnership affords Transnet the following benefits:

6.1  4xb Earspace top left and bottom right; Costed @ R16 734.48

6.2  7x7 strip at the bottom of the page: Costed @ R20 454.07

6.3  Naming rights on the page border: Costed @ R58 300.00

7. This partnership was assessed and supported by the then contracted advertising
agency, The Agency.

8. The proposal from TNA Media is attached hereto, for ease of reference.

FINANCIAL IMPLICATIONS

9. This initiative will cost a total of R2 542 168.30 (two million, ‘five hundred and
forty two thousand, one hundred and sixty elght rand and thirty cents).for a six

month period.
BUDGET IMPLICATIONS
10. There are sufficient funds in the Advertising budget of CPA to cover the cost.

RECOMMENDATIONS

11. It is recommended that the GCE approves the renewal of the exclusive The New
Age (TNA) "The Big Interview” partnership.

COMPILED BY: RE_C/OFI {ENDED BY:

el

_J,éfeph Jackson
Brand and Publicity Coordinator
Date: 0% 801-,»

APPROVED / Ngwmn

Brian Molefe
Group Chief Executive
Date: 0. 11. 1.

The renewal of The New Age (TNA) "The BIg Interview”
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MEMORANDUM :
To : Mboniso Sigonyeia

GM: Corporate and Public Affairs

From : Palesa Ngoma
Corporate and Public Affairs

Date  : 2% May 2015

SUBJECT: The renewal of The New Age (TNA) “The Big Interview"
partnership

PURPOSE

1. ﬂwaimofﬂvesubmissionistoseekﬂwGM:CorpomteandPtblicAﬁairs'
approval for Comporate and Public Affairs (CPA) to renew the exclusive
parmershipwlmTheNewAgefarme*meBlgintewiew”onamonmmmm

basis.

DISCUSSICON

2. The New Age (TNA) is one of the key publications that Transnet targets for
positioning its brand and its image as part of its Reputation Management:

Strategy.

3. TNA “The Big Interview” is an In-depth, challenging interview with a personglity
currently in the news. Ideally, the interview deals with big issues, but extends to
provide an insight Into the person’s private life as well.

4. TNA media publishes “The Big Interview” weekly. Transnet has had exclusive

rights to this partnership for the last twenty four months. It has been a
resounding success and has helped with regards the company’s brand building
initiatives. As an additional value add, Transnet has aiso been afforded

advertising coverage from the publication’s website and sodial media sites.

5. The current contract expired on 30 April 2015 and CPA recommends that
Transnet continues with the partnership. CPA propases that the partnership be
renewed on a month to month basis until a permanent or leng term contract is

signed.
6. The articles focus on high profile opinion-makers and who are thought leaders in
their respective areas of expertise. Some of the influencers who have be

interviewed so far include:
The renewal of The Mew Age (TNA) “The Big Interview”
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Gugile Nkwinti (Minister of Rural Development)
Nkosazana Diamini Zuma (Chairperson of the African Union Commission)
Malusi Gigaba (Minister of Home Affairs)

Senzenl Zokwana (Minister of Agricuiture Forestry and Fisheries) and the
Honourable President Zuma (President of the Republic of South Africa)

7. This partnership affords Transnet the foflowing benefits:

6.1

6.2

6.3

4x6 Earspace top left and bottom right: Costed @ R16 734.48
X7 strip at the bottom of the page: Costed @ R20 454.07
Naming rights on the page border; Costed @ R58 300.00

8. Thlsparmershipwasmedandwppomwmemmcmndadadmﬂdng

agency, The Agency.

9. The proposal from TNA Media Is attached hereto, for ease of reference.

FINANCIAL IMPLICATIONS
10. This initiative will cost R423 694.72 per month.

BUDGET IMPLICATIONS
11, There are sufficlent funds In the CPA Advertising budget to cover this cost.

RECOMMENDATIONS
12.1t is recommended that the GM: Corporate and Public Affairs approves for

D BY

Corporate and Public Affalrs (CPA) to renew the exclusive partnership with The
New Age for the “The Big Interview”.

Palesafigoma
] and Public Affairs
Date: @} [o5 | 2015

The renewel of The New Age (TNA) "The Big Inberview” J‘
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MEMORANDUM
wwwy.transnet.nat
To: Mboniso Sigonyela
GM: Corporate and Public Affairs
From: Palesa Ngoma
Corporate and Public Affairs
Date : 9 November 2015

SUBJECT: The renewal of The New Age (TNA) "The Big Interview”

partnership

PURPOSE

1.

The aim of the submission is to seek approval the GM: Corporate and Public Affairs’
approval for Corporate and Public Affairs (CPA) to renew the partnership with The
New Age for the "The Big Interview” for a period of six months with a 3.5%

Increase to the cost.

DISCUSSION

e

5.1
5.2
5.3
5.4
5.5

The New Age (TNA) is one of the key publications that Transnet targets for
positioning fts brand and its image as part of its Reputation Management Strategy.

TNA “The Blg Interview” is an in-depth, challenging interview with a personality
currently in the news. Ideally, the interview deals with big issues, but extends to

provide an insight into the person’s private life as well.

TNA media publishes “The Big Interview” weekly. Transnet has had exclusive rights
to this partnership for the last twenty four months, It has been a resounding
success and has helped with regards the company’s brand building initiatives, As
an additional value add; Transnet has also been afforded advertising coverage

from the publication’s website and social media sites.

The “Big Interview” articles focus on high profile opinion~makers who are thought
leaders in their respective areas of expertise. Some of the influencers who have
been interviewed so far include:
Gugile Nkwinti (Minister of Rural Development)
Nkosazana Dlamini Zuma (Chairperson of the African Union Commission)
Malusi Gigaba (Minister of Home Affairs)
Senzeni Zokwana (Minister of Agriculture Forestry and Fisheries) and the
Honourable President Zuma (President of the Republic of South Africa)

The renewal of The New Age (TNA) “The Big Interview”
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6. The current contract expired on 30 October 2015 and CPA recommends that
Transnet continues with the partnership.

7. CPA has been renewing on a month to month basis and proposes that this

partnership be renewed for six months until a permanent or long term contract is
signed. There wiil be a 3.5% increase from the previous year's contract.

8. This partnership affords Transnet the following benefits:
7.1 4x6 Earspace top left and bottom right
7.2 7x7 strip at the bottom of the page
7.3 Naming rights on the page border

9. The proposal from TNA Media is attached hereto, for ease of reference.

FINANCIAL IMPLICATIONS

10. The previous cost of this initiative was R2 542 168.32. The new amount will be
R2 631 144.19. This will result in an average cost of R450 000 per month,

BUDGET IMPLICATIONS
11. There are sufficient funds in the CPA Advertising budget to cover this cost,

RECOMMENDATIONS

12.1t is recommended that the GM: Corporate and Public Affairs approves for
Corporate and Public Affairs (CPA) to renew the partnership with The New Age for
the “The Big Interview” for a period of six months with a 3.5% increase to the

{7 )
Palesa Ngonja Cijo!Sigon”yela
“orporate and Public Affalrs

Corporate aid Public Affairs GV &
Date: Date:q . —
o OBlD

The renewal of The New Age {TNA) *The Big Interview"”
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wwawransnat.net
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TJo : Mboniso Sigonyeia

GM: Corporate and Public Affalrs

From : Palesa Ngoma -
Corporate and Public Affairs

Date : 3 May 2016

SUBJECT: The renewal of The Naw Age (THA) “The Big Interview”
partnership

PURPOSE

1. The aim of the submission is to seek the GM: Corporate and Public Affairs’ approvaj for Corporate
and Public Affairs (CPA) to renew the partnership with The New Age for the “The Big Interview”

on a month to month basis.

DISCUSSION

The New Age (TNA) is one of the key publications that Transnet targets for positioning its brand

2.
and its image as part of its Reputation Management Strategy.

TNA "The Big Interview” is an in-depth, challenging interview with a personality currently in the
news. Ideally, the interview deals with big issues, but extends to provide an insight into the

person's private life as well.

TNA media publishes "The Blg Interview” weekly. Transnet has had exclusive rights to this
partnership for the last twenty four months. It has been a resounding success and has helped
with regards the company’s brand building initiatives. As an additional value add, Transnet has
also been afforded advertising coverage from the publication’s website and sacial media sites,

J
The current contract expired on 30 April 2016 and CPA recommends that Transnet continues with

the partnership. CPA proposes that the partnership be renewed on a month to month basis until a
permanent or long term contract is signed.

The articles focus on high profile opinion-makers and local personalities who are leaders in their
respective areas of expertise. Some of the influencers who have been interviewed so far include:
Honourable President Zuma (President of the Republic of South Africa)
e« Tokyo Sexwale —~ Former Minister of Human Settlements

= Nomwula Mokonyane — Minister of Water and Sanitation

L}

Selaelo Selota — Jazz Musician

The renewal of The New Age {TNA) “The Big Tnterview"
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s David Kau — Top South African comedian

7. This partnership affords Transnet the following benefits:
» 4x6 Earspace top left and bottom right
¢ 7 strip at the bottom of the page
¢ Naming rights on the page border

FINANCIAL IMPLICATIONS
8. This initiative will have an average costﬁ&qso 000 per month.

BUDGET IMPLICATIONS
9. There are sufficient funds in the CPA Advertising budget to cover this cost.

TCOMMENDATIONS

10. It is recommended that the GM: Corporate and Public Affairs approves for Corporate and Public
Affairs (CPA) to renew the exdusive partnership wnth The New Age for the "The Big Interview” on

a month to month basis.
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TRANSNETI

slofetwane Likhetha, General Managar, Corparate and Public Affatrs

Managing Editor, Mr Gary Naidoo
The New Age Media Pty Ltd

52 Lenchwe

Midrand

1685

E-mail: wiedaadt@tnamedia.co.za

Dear Mr Naidoo,

TERMINATION OF THE BIG INTERVIEW AGREEMENT IN THE NEW AGE

Transnet looks at the partnership we cemented over the years with your organisation with
pride, and wish such a refationship could continue unabated. The Big Interview platform you
accorded us, to profile our company has been phenomenal, allowing us a broader reach.

However, the weak economic dimate confronting the country, has taken its toll on our
company. Unfortunately, we are not in a position to continue supporting the publishing of the

*Big interview’ as our branding and marketing avenue.

We therefore regret to inform you that as from 01 November 2016, we will not continue with
the “Big interview’ platform.

On behalf of Transnet, we wish to congratulate your organisation on keeping their mandate,
through presenting a wide range of accurate and balanced news, therefore keeping the

country Informed.

We are confident that The New Age newspaper will continue to celebrate the achievements of
South Africans.

We wish your organisation success in your future endeavours.

K{nd‘regﬁa_rds,

Molatwané Likhethe
GM: Corparate and Public Affairs

Tranenst SOC Lid Carlion Cenlre P.0. Bax 72501

Registration Number 150 Commissioner  Parkview, Johannpesburg

19a0M000900/30 Streal South Africa, 2122
Johannesburg ¥ +2¢ 11 305 2308
2001 F+27 11308 2315

Direciors: L.C Mabaso (Chairparean) St Gama® (Group Chief Exeautive) ¥ Forbes GJ Mahtalela PEB Mathekga ZA Negdee WM Rkonyans,/SD Shane
BG Stagmen PG Willama GJ Pita® {Group Chist Financial Officer) -

“Executive

Group Campany Secrefary. NE Khumalo
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AFFIDAVIT

I, the undersigned

Hanlie Van Eck, ID Number 6612010003081

do hereby state under oath as follows:

1.1 The contents contained in this affidavit are within my personal knowledge, save
where indicated to the contrary, and are, to the best of my knowledge and belief,
both true and correct.

1.2 My Attached statement is a simple explanation of how decisions within the Media
industry on placing valued advertising are made.

1.3 Thisis followed by a short version of how the events occurred over the period which
| recorded in the attached emails, al the originals of the clipped emails are available
for your perusal

1.4 | am an adult Female with full legal capacity, presently residing and domiciled at
112 First Avenue, Fairland’s, Johannesburg in the Gauteng Province of the

Republic of South Africa,

Page 1 of 17
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General Guidelines for Media Evaluation

When selecting media a mix of art and a bit of science are required. Science deal with the hard

fact and is objective e.g.—

1. What is the circulation

2. Is the circulation audited

3. What is the readership (not the same as circulation; there are media tools / research to
measure this)

What is the cost, the CPT, the discount, the effectiveness

What is the value

What is the Cost: Value ratio? (1:3 is what most are looking for)

so - O

Who is the reader / their demographic profile / etc

All the above information is available using Research companies i.e. Circulation — ABC (Audit

Bureau of Circulation), Readership — AMPS (All Media and Products Survey). CPT, discount,

value etc. is calculated.
Art deals more with the subjective e.g.

Look and Feel of the publication
. The psychographic profile of the reader

g
2
3. lIsit an influential publication / Media Owner Reputation
4. What is the value of the publication’s editorial

5

What marketing objectives are addressed using this publication

When a media strategist / planner gets a request to evaluate a proposal, all of the above should
be taken into consideration. Many companies used specific templates and would allocate
weights to specific elements e.g. what element is more important than another. The objective is
not always Cost Efficiency, it could be Impact, or Reach, etc. Examples of the MTN evaluation

template used in previous years, follows-

1. Not Recommended

2. Recommended

Page 2 of 17



PRINT MEDIA EVALUATION

I Date I Tuesday, 26-August 2006

| Product I MTN

Media Opportunity

Service - Leadership in Local Government
> Sept/Oct Issue
> Nov/Dec Issue

Cost Effectiveness

CPT Cost (FPFC)
Yes iisedon priitopded) (Rates include agency commission
and exclude VAT)
No X R 2 380.00 R 23 800

Publication

SERVICE is a bi-monthly publication which addresses Leadership in Local Government. It has a total
print run of 10,000 copies. The publication provides a direct communication channel between the
public and private sectors. It is used by the various government departments to communicate with
one another
Typical content will include Health and Welfare; Women in Leadership; Municipal Finance; Social
Upliftment; Energy distribution; Legal issues; Water Management; BEE implementation; Land
Reform; Training & Education; Corporate Social Investment; ICT delivery; Safety and Security;

Information Infrastructure; Developmental Governance, etc
Distribution is to all National, Provincial and Local Government departments (including all
Metropoles and municipalities). Also to the CEQ's and MD’s of the top 350 JSE listed companies and
selected SACOB and NAFCOC members. Will also be distributed in the welcome packs at the
following conventions:
Sept/Oct Issue: Institute of Municipal Financial Officers National Convention (2-4/10); South African
Housing Foundation (9-11/10); SAFMA Facilities Management Expo and Conference (24-26/10); ICT
Ranking Weight
5 oy ; Comments
(1-Low / 3-High) (Constant)
ABC / VFD 1 15% 5% No ABC
Circulation 1 15% 5%
Cost effective 1 10% 3%
Look & Feel of Publication 3 20% 20%
Discounted 1 10% 3%
; ; New A frica Publicati
Reputable Publisher / Media Owner 3 10% 10% WA fiep Potictions
Magazines Limited
Suitable/Relevant to target market / 1 20% 7% Decision-makers: Government
strategy and big business
2% TOTAL ** 100% 53%

A definite YES

Evaluation Results

60-79 Maybe / Let's Consider
0-59 | don't think so!
Maybe/ Let:
Yes No 53% i s
Consider

Comments

Not recommended - unless Local Government is an important stakeholder

Note: Rates exclude VAT and Agency Commission

R e ]
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PRINT MEDIA EVALUATION

| Date ‘ Wednesday, 19 September 2006 |
] Product l MTN —l
Top 100 Special Report in Business Times
Media Opportunit:
PP ¥ (First right of refusal - 29 September)
DESCRIPTION FREQUENCY VALUE
The Offer - wrap
MTN branded 115 gsm gloss:
around the Special R FERY Once R 473 180
wrap around
Report and 10x4 Horizonral strip advert on
advertisin Once R 63 280
g the centre spread
dominance t 3
15x7 Advert an pg 3 of the —_— R 54 579
Top. l- supplement |
QQ 20x7 Advert 50of the |
e g | Once R 63 280
- | supplement
A s 39%7 Advert the
o X7 Advert o SRSeE Once R 141 905
i supplement
i R
W : 1,000 Run on copies of the Sara R 1 000
ot i supplement
Grindrod does it again! ADVERTISING VALUE R 796 224
CPT
7 2 Cost of Package
res 4 R o Clisiaetion; (Includes Agency Commisson)
Cost Effectiveness ABC: April-June 2006) gency
No R 992.00 R 500 000
Top 100 is a flagship survey published annually by Johnnic Communications for Sunday Times (ABC;
504,013, April-June 2006). Top 100 is pre-printed and inserted in Business Times
Publication The Business Times Top 100 Awards is one of the most prestigious events on the business calendar.
inEimation The event takes place on Novem ber 8th at a Gala dinner in Johannesburg. The full list of top 100
nfo
companies and in-depth interviews with the CEOs of the top 10, are contained in a Special Report,
as are tables of turnover, return on assets etc. Copies will be inserted into the full print order of
Sunday Times on 12 November. The Special Report will also be given to guests at the Gala dinner
Ranking Weight
Comments
{1-Low / 3-High) (Constant)
ABC / VFD 3 [ 15% 15%
|
Circulation 3 15% 15%
Cost effective 2 10% 7%
Look & Feel of Publication 2 20% 13%
Discounted 2 10% 7%
Reputable Publisher / Media Owner 3 10% 10%
Suitable/Relevant to target market / 3 20% 20% .
strategy

A definite YES
60-79 Maybe / Let's Consider
0-59 | don't think so!

Evaluation Results

Maybe/ Lets
Consider

Comments

Recommended

Note: Rates include Agency Commission and exclude VAT

Fage 4 Or 4/
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It is not necessary to use a template for every request either as the reason for appearing in said
publication is in the value of the reader e.g.

" THE LOCAL GOVERNMENT HANDBOOK:
P SOUTH AFRICA 2011/12

Dear Hanlie,
Thank you for your intarest in The Local Government Handbook SA 2011/2012 edition,
Attached, please find the Information and Ratas pertaining to the Local Government Handbook 2011/2012 edition.

The Local Government Handbook also provides a free directory listing for municipalities and offers the opportunity for each of the 278 municipalities in South Africa to
do a detailed municipality prefile within the publication.

The Local Gevernment Handbook - South Africa 2011/2012 will be distributed to:

[ s of the i ] bly and NCOP

= Members of all Provincial Legislatures

= Mational and Provincial Government Departments

= Business Chambers

= Investment Promotion Agencies

= Municipalities across South Africa

= Selected national book stores

= The offices and events of SALGA as well as the South African LED network

We would value your participation within our forthcoming edition by showcasing Te tin & positive + With regard to the business you engage in and the
oppertunities you offer to both municipalities and to the rest of our distribution.

1 look forward to you reverting soonest to follow up and possibly finalize the extent of your participation,
Thanks and Regards,
Shakler Groenewald

ive = Lacal H
e e |

All advertisers often receive requests from Media Owners to appear in their media channel. Often the
proposal is approved directly by client and the agency is instructed to book (see below)

From: Thandi,Mizngenigitransnet.net [ maiito: Thardi Miangenig@itransnet.net]
Sent; 08 June 2011 14:59

Tao: Anisa Kale

Cc Archie, Masebe@iransnet.net

Subject: FW: Thand: Mlangeni- Financial Mails €51 Handbook 2011
Importance: High

HiAnisa

The Transnet Foundation would like to participata in the Financial Mall C5t handbook. Dur objective is to demonstrate that Transnet is a caring organisation and this s also In support of
our Re putation Strategy. | would think a profile lixe advert; ssméar to the Anglo ad attached will convey the message? tam attaching 2 brief profile on the Foundation and fts
activities. Please note that we have ‘real’ high res images for éach programme.

Please can you action accordingly, thank you

Hegards
Thandi

= o

The reasons for participating is clear and from an agency point of view, solid and reasonable.

Proposal for Transnet sponsorship of “The Big Interview” in the New Age (TNA)

In this case a -

request was sent ) M <Spatask TN

on the 7th Df DEC : Proposal for Transnet spansorhip of ~The Big Interview” In The Mew Age.

2011 by Natasha X N S

Minnie {BUD on Mesiage i Propasal Tanenet F The g Bt 1482 65

the Transnet

busine 55}- Not sure 1 sent this 1o you bt somehow | think  did. Chent hass phaned i is putting me wider pressure For an evakistion of this propasal. Please coild you have o look st it and gve

s medk nand 3 s towhethar Transnet shoukl proceed of noL

i there any possibiity that you could get this done forus by temamew?

Thanks

Page 5 of 17
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I've received another mail from Martha Moremi as to the urgency-

5L Reply 52 Reply All (=} Forward

Martha Moremi <smmoremi@agency.co.za>

L AW Loy L R g
= ¥

Sorry,

Just saw Natasha's mall now

From: Martha Moremi

Sent: 07 December 2011 02:03 PM

To: Natasha Mienie; hanlie@planitmedia.co.za
Subject: New Age Sponsorship Proposal - Transnet

Afterncon ladies,

There is a guy that called last week being referred to us by Mboniso, just following up in terms of where we are at with the proposal.

Regards,

Martha

The information supplied was not adequate for a proper evaluation so | requested additional information-

ELReply I RephyAll () Forward

‘ Fi 2037502

atque

{ RE: Proposal for Transnet sponsorship of “The Bla Interview” in The New Age,
Ta harbefptestmeda.oo e

(4 P gl At 20, 1o

Massage (5] the big inteniew execution.pat (4 ME)

HiHanlie,
Please find attached a suggested execution for your congideration and input.
As for the clarity reguired please see below:

+ thatthe costfor the sponsorship is R327 576 {inclusive of Agency Commission)
1. Prices include agency commission but exciude VAT
* that this wilfbe weekly up until the end of May 2012 (please specify number of weeks)
1. The exact of weeks wili dep onwhen we can ravci with this 5 hvigp in Dy ber. From i via bMay will be 22 woeks.
* what we need to provide on a weekly basis
1 We require artwork for the strip adverts weekly
* how the interviews / discussicns will work
L Allinterviews are done with leading Spinlon shapers in South Africa across the spheres of politics, business, sport and socisl arena. These are done directly by the

reporters of TNA and then published on & weekly basis. \We can share with you the plasned names of the interviewees post successful completion of the deslon &
monthiy basis

Jacgues Roux
071859 7120

LS |

From: Hanlle van Eck [maitto: hanbe@planitmedia.co.2a]

Sent: 07 December 2011 08:24 PM

To: Jacques Roux

Cc: ‘Natasha Mienie'; "Martha Moremi'

Subject: FW: Proposal for Trananet sponsorship of "The Big Interview" in The New Age.
Importance: High

Hithere Jagues
Please can you send me a visual example of this sponsarship.
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| NEWAGE

I also requested an example of the layout to understand the elements-
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Martha was sending constant messages as to the urgency of this evaluation —

JFJ-136

£ Reply =2 Reply All £ Forward

521PM

Martha Moremi <mmoremi@agency

RE: Proposal for Transnet sponsorship of "The Big Interview” in The New Age.

0.2a8  Hanke Van Eck

Thanks a lot for the update!
Enjoy your weekend
Regards,

Martha

From: i 4
Sent: 09 December 2011 05:52 PM
To: Martha Moremi; Hanlie Van Eck
Cc: Natasha Mienie

Subject: Re: Propesal for Transnet sponsorship of "The Big Interview" in The New Age.

Thanks
Sent from my BlackBerry® wireless device

From: Martha Moremi <mmoremi@agency.co.za>
Date: Fri, 9 Dec 2011 17:42:31 40200

To: 'hanlie@planitmedia.co.za'<hanlie@planitmedia.co.za>

Cc: Natasha Mienie<'natasham@agencv.co.za>

Subject: RE: Proposal for Transnet sponsorship of "The Big Interview" in The New Age.
Hi Hanlie,

How are you doing on this proposal?

Regards,

Martha

HiMartha - Jaques has sent me the info I have asked for just 1645. I will evaluate and will revert by Monday.

£2 Reply 52 Reply All 53 Ferward

Mon2011-12-12 03:05 PM
Martha Maremi <mmoremi@agency.co.za>

RE: Proposal for Transnet spansorship of “The Big Interview” in The New Age.

To 'planit@icon.co.2a’;  Hanlia Van Eck
Ce Matasha Mienie
Hi Hanlie,

Please advise when [ can expect the proposal.
Regards,

Martha

23




JFJ-137

(2 Reply [z Reply All = Forward
Mon 2011-12-12 05:56 PM
Martha Moremi <mmoremi@agency.co.za>
Proposal for Transnet sponsorship of "The Big Interview" in The New Age.

Ta ‘planit@icon.co.za’;  'Hanlie Yan Eck’

€y Matasha Misnis

Hi Hanlie,
Please CC Joseph when sending the proposal, | will be starting at Transnet and can only access my e-mail around 11am
Regards,

Martha
e e .

Based on the information provided the proposal was acceptable from a ‘savings / cost’ point of view. |
send this information through to client service as well as client-

£ Reply g Reply A 4 Forward

29308004 41

@planitrmedia

¥ Ff The New Age Sponsorship Proposal
& Traneel Cormoiate B

Hithera Mbaniso. As per the discussion with Natasha last night the fall
* Sponsorship Opportunity in The New Age
=  Number of Wks : Estimated 22 ads (Dec/lan — May)
= Costof Sponsorship  : R327576
* Value of Sponsorship

o 7x7FCStrip : R32z 322
o  Earspaces (4x6) : R315744
= Naming Rights : R 50000
o TOTALVALUE i RGBE 066
* e discount value is i R360450 {almost 52% discount)

* Based onvalue discount definitely worth taking.
Please ler me know if you require any additional information.

Kind regards

Hanlie van Eck
e o®
Planit Madia SA

Fax: DBE 756 4205

Mobile: 427 83 455 5678

Address: 112 First Ave, Fairland, Randburg

Mail: Suite 162, Private Bag X09, Weltevreden, 1715
emall: hanfe@ planitmedia co.2a

g’, Piease consader the ermironsent - do you realiy nEslE0 prins thisemail?

This message and attachments are subject to certain restictons and qualifications which are contained In our emall distlaimer svdilsble on our website 3t &
miedia secretery on +17 11 678 2450

eonymEdEl (3 38/ mad discisimer of from the

Due to the substantial saving, | was concerned that I've mis-understood some of the elements so |
requested more clarity from the media owner on Tuesday, the 13" of December-

Page 9 of 17
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e v Eoko<t

Transnet Sponsorship Proposal

@ i messaqe was sent with High impontance

Message [ the big interview execution,pdf &4 ME)

Hithere lacques
Many thanks for all the info sent through but please bear with me as | have more questions-
¢ Thelayout that you have sent me is not exactly as the proposal 5o t need to ensure that we are all on the same page.

For R327 576 {including Agency Comm; Excl VAT) we will get 22x-
= grticles to sponsor
*  strip ads (747 FC)
* earspaces (4x7 FC)
* Naming Rights

If this Is the case chient is extremely happy with the proposal. Please can you just canfirm that this is right and we will then send through the necessary paperwork / approvals.
Also - please can you then send the date, deadlines and specs for the 1 insertion.

Many thanks and kind regards

Hanlie van Eck
O
Planit Media SA
Fax: 086 756 4205
Mobile: +17 §3 459 5678
Address: 112 First Ave, Fairland, Randburg
Miail: Suite 162, Private Bag X009, Weltevreden, 1745
email: hanlie@plsnitmedia.cozm

ﬁ PFiease consider the environment - doyou really peed 1o aring this email?

This message and attachments are subject to certain restrictions and gualifications which are contzined in our email disclsimer avaitable on sur website at mp,

- mall discialmer or from the
media secretery on +27 11 678 3450

Later that day, the following mail was received, confirming Natasha’s conversation with client as well as
confirming that we’re going with the sponsorship.

2 Reply iz Reply Al =3 Forsard

F—l Martha Femi <imyy
| ~ i NEW AGE SPONSORSHIP Costs

Jogeoh,

2] L boniso. Sgonveaiitransetinet

ce Rangadnia

Morning Mboniso,

Jacques confirmed thegosts of sponsorship as follows:
* R327 376.00 per month
* R1565456 for Gmoths

Regards,

Martha Moremi
011 235 3170

From: Natasha Mienie
Sent: 14 December 2011 10:05 &M

To: Joseph.Jackson@iransnet.net; Martha Morem)
Cc: Mboniso.Sigonyela@iransnet.net
Subject: NEW AGE SPONSORSHIP

Hiloseph and Martha
This e-mail serves to confirm my telephanic discussion with Mbonise on 12/12/2011.

We will be proceeding with the New Age sponsorship, Atthis stage we are stillin the process of finalizing the sponsorship detall and costs in order that a flow plan can be presented for
sign off.

In the interim, The Agency is to proceed with creative development of s few concepts that can be rotated during the duration of the sponsorship, The messages will be generic
messages that are focused around the topics such as leadership, pioneering and related topics. Messages as per Mboniso’s brief must be very succinct and impactful {similar to
messages that one would apply on a billboard — i.e ne copy intensive messaging allowed).

Itis agreed that The Agency must present creative concepts w/c 9 January 2012,

Many thanks
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This confused me completely as the Value / ROl discussed so far was no longer relevant-

JFJ-139

£ Reply (3 Reply Al 3 Forward

wWed 2011-12-14 1337 &M

Hanlie van Eck <hanlie@planitme

d
RE: : NEW AGE SPONSORSHIP Costs
To Joseph. Jackson @transnet.net’;  ‘Mboniso.SigonyelaEtransnet.nat’
o This message was sent with High impertance.
Meassage RE: Proposal for Transnet sponsorship of ‘The Big Interview” in The New Age. (4 MB}

Hithere all

Based on this cost the sponsorship is extremely expensive and not worth the ROI.
| recommend we don't proceed.

As per my previous mail to Jagues (see attached) the total cost was confirmed at R327 576 for 22 weeks.
At this deal it was fantastic but not as it stands now,

Kind regards

Hanlie van Eck
‘e °®)
Planit Media SA
Fax: 086 756 4205
Mobile: +27 §3 459 5678
emali: hanlie@planitmedia.co.za

Restrictions and Qualifications are contained in our email disclaimer available on our website at mmy

From: Martha Moremi [mailto: mmoremi@agency.co.za
Sent: 14 December 2011 10:16 AM
To: Joseph.Jackson@transnet.net; Mboniso.Sigonyela@iransnet.net

Cc: haniie@planitmedia.co.za; planit@icon.co.za; Natasha Mienie
Subject: : NEW AGE SPONSORSHIP Costs

Morning Mboniso,

Jacgues confirmed the costs of sponsorship as follows:
* R327576.00 per month
* R1965456 for 8 moths

Regards,

B i ST = L TEE

i disclaimer

Based on this new costings, | recommend we do not proceed. The following mail was received from TNA,

confirming the higher costs-
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(=3 Reply €5 Reply A1 (24 Forward

19 vou reglied to this message on 20

Message @ Propasal Transnet 30%ovember_2011 -Sponsorship - The Big Interaew. pdf (482 KB)

Hi Hanlie

The attached proposal that we submitted is caleulated on a monthly basis with the cost being R327, 576.00 per month {4 executions) with the total proposed sponsorship over a 6 month
period equalling R1, 565, 456.00,

Hope this darifies!

Jacques Roux
071859 7120

ssebay |

From: Hanlie van Eck [mailto:hs

Sent: 14 December 2011 06:18 AM

To: Jacques Roux

Cc: nazgemb@tnameadia.go.2a; "Natasha Mienie'; Mbonise,Sigonyela@iransnetngt; Jacques Roux; "Martha Morami'
Subject: Transnet Sponsorship Proposal

Importance: High

Hithere Jacgues
Many thanks for all the Info sent through but please bear with me as | have more questions-
* The layout that you have sent me Is not exactly as the proposal so | need to ensure that we are alf on the same page.

For R327 576 {including Agency Comm; Excl VAT) we will gt 22x-
= articles to sponsor
* strip ads {757 FC)
* garspaces [4x7 FC)
* Narming Rights

A recommendation to NOT PROCEED was sent to client-

£ Feply g Reply Al £ For

GE

Meassage @ Proposal Transnet 30Navember_2011 -Spansarship - The Big intemew.pdf 1486 KB|

Hithere all

The proposal is as follows-
* IxEarspaces {4x6 each} top left and bottom right ¢ Costed @ R14352 {loading of 20%)
*  7x7strip at the bottom of the page : Costed @ R17542  {loading of 100%)
* Naming Rights on the Page Border i Costed @ R50 000 ea
= CostperMonth : R327 576
*  Total COST : R1565457 {excl VAT)

Based on the above cost we cannot justify this feature.
From a value point of view no interim ABC has been provided as yet and verified circulation Is a concern.

However— from an association point of view this feature is definitely well written and it would be beneficial to be associated with this.
Itls a shame that TNA is not prepared to offer mare valua so that it becomes a partnership. At this stage the offer stands asit is.

As the offer stands at the moment it is the recommendation not to support this sponsorship.
Kind regards

Hanlie van Eck
L]

(]
Planit Media SA
Fax: 086 756 4205
Maobile: +27 83 459 5678
Address: 111 First Ave, Fairland, Randburg

Mail: Suite 162, Private Bag X09, Weltevreden, 1715
email:

ﬁnﬂu consider the environment - do you restly nesd to priat this amali?

This message and attachments are subject to certain restrictions and qualifications which are contained In our email dizclsimer availsble on our website Bt S (v e sosdie-md distlmirmer ar from thy
medig secretary on +27 11 678 3450
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As per the correspondence | had a conversation with Mboniso Sigonyela where I've requested additional
value as it seemed Mboniso was in discussions with them as well-

£ Reply 23 Reply A (2} Forward

This 2

Hanlie vai

RE: The Mew Age Sponsorship Proposal

Hithere Mboniso
With regards to the 3x FP FC {or 6x Y Pg FC) ads you and Jacques have agreed to-

* The Value of the Sponsorship is : R2127684

* The Costof the Sponsorship is : R1965457

*  lLe. asaving of SR 162228
The cost : value ratio is still slightly high st 1:108 but in light of the tontent of the sponsorship {l.e. influential decision makers) we agree that this sponsorship should be considered
favourably.

Please let me know If you require any additional info.

Wany thanks and kind regards

Hanlie van Eck
e ®®
Blanit Media SA
Fan: 085 756 4208
Mobille: +27 B3 4595678

email: hanlie Y
Res s and Qualifications are contained inour ermail disclmmer svailable on our webshe Bt Hep: e pas

12 parg-mai disclaimer

From: Hanile van Eck [malito: hanfie@planitme dia.co.23]

Sent: 20 December 2011 04:53 PM

To: 'Mboniso.Si I net; “Joseph.Jackson@tr net'
Cc: 'Martha Moremi'; 'Kg ikanyo'; I oy.c0.z3'
Subject: RE: The New Age Spensorship Proposal

Hithere Mboniso

As per our telcon it would be great if we could get some free advertising space to give us value for this proposal.
* G6FPFCads ord2x ¥ Pg FC would give value of R775008
* 4FPFCadsor Bx ¥ Pg FC would give valwe of  R516672

Of course the 8FPFC ads (12 % Pg ads} would be preferred but even if we only get 4 FP FC ads (8 ¥ Pg FC ads] Rwould assist In justifying the cost to value ratio of the propossl,
if that were the case I'd recommend we supnort the soonsorshig.

I don’t recall any discussions and can find no other correspondence post the above mail from Martin
Green (National Portfolio Manager TNA) requesting booking confirmations-

From: Martin Green [mailto: marting@inamedia.co.zal
Sent: 07 March 2012 01:34 PM

To: Bianca Barr

Cc: hanlie@planitmedia.co.za

Subject: Transnet - The New Age "the big interview"

Hello B.

Not too sure if you know about a Transnet sponsorship that has been agreed to for “the Big Interview” at all?
See epaper as the first of the series started today www.tnaepaper.co.za

Chatsoon

Martin Green | Mational Portfolio Manager

Tel: D11 542 1232 | Cell: 083 445 0371 | Fax: 086 733 7104

52, Lechwe Street, Corporate Park, Midrand, Ok Pretoria Read, Midrand 1685 Tel. +27 115421222
Intrmsbioas Far +2711 314 2986 Fax2ermall: Man: 0BG 7337000, Adsaies: 086 733 7010, Sutscription: 086 733 7070
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(2 Reply 53 Reply All (2} Forward

e 201203013 0342 PM

ReplyTo: "planitBlicon co.7a" <planit@icon co.za>
Cc: Hanlie Van Eck<hanlie@planitmedia co.za>
Subject: Re: Transnet - The New Age "the big mnterview"

Hi there all - we're awaiting client signature before seading through the booking -). Bianca - will give vou a shout tomomow. Kind regards

H
Sent from my BlackBerry® wireless device

From: Bianca Barr <Bianca Barr@mecglobal.com
Date: Wed, 7 Mar 2012 13:56:12 +0000

To: Martin Green<marting @tnamedia.co.za>
Ce: hanlie@planitmedia co. i i inco za>
Subject: RE: Tranznet - The New Age "the big interview"

Hindartin, | chatted to Natasha and she does not have any record of this either. Perhaps it was done Directly by the Agency or Client?
Sorry | could not help.

Kind Regards
Blanca

Bianca Barr
MEC

Media Buyer

R ECLSLen

Offise: 011 5828921

Mobie: 083 875 4083

Merion Place, The Avenuas Cffos Park, 45 Homestead Rd, Rivania 2128 s ecs

mec: -
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(5L Reply 2 Replv &l 53 Forward

Tue 2012051

Hanlie Van Eck <Hanlie

Hithere Martin
Well—my world nearly came to an end because my PC (literally) burnt out — smoke and all!
itisindeed a sorry state of affairs that I'm so ruled by a machine.....

So—today I've spent running around getting a new PC and re-loading all my programmes.

As s00n as | get the approval it will be sent through to Bianca to book.

Many thanks and kind regards
Hanlie @

From: Martin Green [mailto: marting@tnamedia.co.za]
Sent: 13 March 2012 03:42 PM

To: hanfie@planitmedia.co.za

Cc: Bianca Barr (Bianca.Barr@mecgiobal.com)

Subject: RE: Transnet - The New Age "the big interview"

Hi Hanlie,

Martin Green | National Portfolic Manager

Tel: 011 542 1232 | Cell: 083 445 0371 | Fax: 086 733 7104

| can find no further correspondence confirming we’re going ahead with the proposal or where I've
instructed the booking agency to action. It seemed from the below correspondence that bookings were

done directly and that The Agency was no longer involved-

Page 15 of 17

I've sent a mail this morning with the revised launch dates and are awaiting client feedback — hopefully we start on the 2 of April.

Any prograss on that “Big interview"” sponsorship as per last correspendence? And I'll await your response at 2:24 exactly 1)
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£ Reply 53 Reply Al

Bianca Barr <Bianca Bamr@mecalobal.coms

FW: Transnet - The New Age “the big interview’

 vou reshisd o this miestage on 2N 2-03-15 04.25 ARk

Hithere Hanlle, do you know anything about this ad? It Is not through us snd Martin contacted me last week about the same ad.

Thanks
B

Bianca Barr
MEC
Mads Buyer

Oifce: 0715828021
Mobda. 083 G75 4883
Manon Plese, Tre Averues Office Park 45 Hamastesd Rd, Rivana 2128

B Groupht sampany

Folow us on Twitter
[ 4 Fotow us on Facetiook

From: Martin Green
Sent: 14 March 2012 08:53 AM

To: hanlis@planimadia.co.za

Cc: Blanca Barr; Martha Moremi

Subject: RE: Transnet - The New Age "the big Interview"

Hii )
Hope you all well and for those with preblems, that they are being sorted?:}
Transniet ran again today see link: http://www thaepaper.co.zaf and this is the second week of it running, and | would also ke to maybe suggest creative have another think on the

frant page visual ear space, this one just loaks ughy.

B —————

DATED AT RANDBURG ON THIS 8 TH OF MARCH 2019

S

(DEPONENT)

The Deponent has acknowledged that she knows and understands the contents of this

affidavit which were signed and sworn to before me at Randburg on this the 8" day of
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March 2019 , and that she has no objection to taking the prescribed oath, and that she
regards the oath as binding on her conscience, the regulations contained in Government
Notice No. 1258 of 21st July 1972, as amended by Government Notice No. R1648 of 17th

August 1977, as amended, having been complied with.

COMMISSIONER OF OATHS

FULL NAMES
DR GABRIEL JACOBUS VAN DER MERWI
Practiciag Atterney & Netary Public
COMMISSIONER OF OATHS CAPAC]TY
HEFFERMAN ATTORNEYS
1007 Saxby Avease, EMderaigue, Conturiss
ADDRESS
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£ Reply (x Reply &l 3 Forward

Wed 201112148 185237 AM JF\]'146
Hanlie van Eck <hanlie@planitmedia.co.za>

RE: : NEW AGE SPONSORSHIP Costs

Jackson@transnatngt’;  ‘Mboniss. Sigonyela@transnet. nat

o This message was sent with High impertance.

Meassage RE: Proposal for Transnet sponsorship of “The Big Interview in The New Age. (4 MB}

Hithere all

Based on this cost the sponsorship is extremely expensive and not worth the ROI.
| recommend we don't proceed.

As per my previous mail to Jaques (see attached) the total cost was confirmed at R327 576 for 22 weeks,
At this deal it was fantastic but not as it stands now.

Kind regards

Hanlie van Eck
o

Planit Media SA

Fax: 086 756 4205

Mobile: +27 §3 459 5678

email: hanlie@planitmedia.co.za

Restrictions and Qualifications are cantained in our email disclaimer available on our website at hitp//w

email disclaimer

From: Martha Moremi [mailto: mmoremi@agency.co.za]
Sent: 14 December 2011 10:16 AM
To: Joseph.Jackson@transnet.net; Mboniso.Sigonyela@iransnet.net

Cc: hanlie@planitmedia.co.za; planit@icon.co.za; Natasha Mienie
Subject: : NEW AGE SPONSORSHIP Costs

Morning Mboniso,
Jacgues confirmed the costs of sponsorship asfoliows:
* R327576.00 per month

* R1965456 for 6 moths

Regards,
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AFFIDAVIT
1, the undersigned
MBONISO PAUL SIGONYELA
do make oath and state that:
1.

I am an adult male with Identity Number 7504066044086.

2.
The facts deposed to In this affidavit are within my personal knowledge unless T state

otherwise, or the contrary appears from the context.

3

I am empioyed by Transnet SOC Ltd in the position of General Manager: Shareholder

Compact and In-house Consulting.

4,

' During the period 2010 to 2016 I was General Manager: Corporate and Public Affairs

{"Group Communications”).
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5.
CPA managed, among others, relations with The New Age ("TNA") on behalf of Transnet
as part of its reputation management obligations in the Company. These relations
included media relations, brand management and stakeholder relations. In this regard,
agreements were reached in the following areas:
s TNA Breakfasts on SABC TV,

. "Big Interview” in TNA newspaper;
Advertisements placements on TNA newspaper (majority of these were

regulatory adverts like tenders, jobs and financial advertisements); and

. Purchase/subscription for newspapers on behalf of staff,

6.

It shouid be noted that although Transnet had just launched a revised corporate identity

(brand), the company had not had an advertising campaign to entrench the new identity.

For that reason, the brand management teams were forever on the iook-out for
opportunities that would resuit in some form of exposure without committing to

engagl'ng in advertising for explicit brand-building purposes.

7.
According to records I could gather, the total spend on various agreements with TNA
over the period adds up to R127 million, made up of breakfast briefings and Big
Interview partnerships. (For ease of reference, I annex hereto a list of amounts spent
between 2013 and 2015 based on records we could find from Group Finance, marked

ANNEXURE "A")
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8.
By 2012, TNA had partnered with the SABC's morning shows to bring prominent South
Africans (mostly leaders in government and civil society) as guests to selected
programmes which wouid be held live at a venue other than SABC studios. The guests
would field questions from the presenters, the studio hosts, viewers of the show and
guests at the venue. Depending on the profile of the speaker, the Breakfasts would
generate extensive media coverage.

9,
Upon receiving & proposal from TNA management, and after a few engagements both
intermally and externally, Group Communications decided that Transnet should support
the TNA/SABC Sessions to advance its brand primarily through supporting a platform
designed to encourage debate and accountability, especially at government level. For

ease of reference, I annex hereto & copy of an example of a proposal from TNA

management, marked ANNEXURE “B”,

10.
With regards to stakeholder management benefits, the breakfasts would enable
Transnet to share targeted messages to specific audiences induding aspects of the

Company’s role in the economy, employment and training initiatives, corporate and

soclal Investment programmes, and regional developments.

JRJ-151




11,

Further, the sessions, in our view at the time, had the following benefits:

Members of the Board, Executives and some senior employees of Transnet could
interact with speakers — most of whom were policy makers — and guests;
Association with an initiative that brought unedited issues to almost all South
Africans with wide media coverage;

An opportunity for key players in Transnet to engage with leadership in business,
government (Ministers and senior officials) and civil society in general;

An opportunity for the Chairman of the Transnet Board of Directors and the
Transnet Group Chief Executive or their representatives to drive Transnet's key
messages about achievements and aspirations to key audiences — sometimes
international; and

Third party endorsement by high profile guests.

12,

Due to the high profile nature of the Breakfasts, driven by coverage on SABC, media

scrutiny and the cost of the partnership, Group Communications prioritised and

endeavoured to follow all the necessary approval levels in finalising contracts for

business breakfasts. All contracts were agreed to after consultation with Group

Procurement (Supply Chain) to ensure that they are compllant with Transnet
procurement processes. In addition, these were reviewed by Group Legal and with

regards to payments, Group Finance and finally all were agreed to or signed by the

Group Chief Executive. For ease of reference, I annex hereto a copy of an example of

such approval, marked ANNEXURE “C". This is the process as I understand.
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13,
Generally, the agreements would be for a series of briefings over an extended period
(around 12 months) and renewals would be based on further negotiations between the
two parties (Transnet and TNA). As an example of this, I annex hereto a copy of

agreement (contract) marked ANNEXURE “D”,

14.
With regards to upfront payments for the Breakfasts, as I recall, this came up as part of
the negotiations. The team from TNA requested that to make the Breakfasts a success
and to enable TNA to make upfront commitments they needed Transnet to assist with
payments upfront. Group Communications was not opposed to the principle, however,
we sought advice from both Group Procurement and Group Finance with regards to
whether it was allowed. They advised that it could upon approval by the Chief Finandial
Officer. This was duly received and the payments were executed in advance and this
became part of the contract. The CFO agreed with the upfront payment provided
Transnet realized a benefit of R2 416 800 {two million, four hundred and sixteen
thousand rand). As per memo dated}f_Apn‘l 2016 attached hereto for ease of reference

and marked ANNEXURE “E”.

15.
In addition to the breakfasts that were part of the contracts, TNA would from time to
time make proposals to Transnet for what was referred to as ad hoc breakfasts, These
would ordinarily take place after an existing contract had lapsed. These required a

special approval allowing that such be done outside the nommal contracting

JFJ-153



arrangements in terms of the Transnet Procurement Procedures Manua! which excluded

advertising from the normal processes like tenders and three quote mechanisms. For

ease of reference, I attach a copy of one such proposal for an ad hoc breakfast, marked

ANNEXURE "F”,

16.

Lastly, some of the participants in the breakfast sessions included:

The former President of the Repubiic; President Jacob Zuma
Minister for Public Enterprises, Mr Malus! Gigaba;
Minister for Environmental Affairs, Ms Edna Molewa;
Chairperson of the ANC, Mr Gwede Mantashe;
Current Minister of Energy, Mr Jeff Radebe;
Minister of Higher Education and Training, Dr Blade Nzimande;
Minister for International Relations, Ms Maite Nkoana-Mashabane
Minister for Rural Development and Land Reform, Mr Gugile Nkwinti;

I certify that the Deponent has acknowledged that he knows and understands the

contents of this affidavit, which was signed and sworn to before me at
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Mon this the /Oday of January 2019, the

regulations contained in Government Notice No R 1258 of 21 July 1972, as amended,

and Government Notice No R 1648 of 19 August 1955, as amended, having been

complied with.
7 2’36‘7@{;‘;7 2 {SOUTH AFRICAN POLICE SERVICES|
ALY =S MIDRAND
COMMISSIONER OF OATHS 2019 -19- 28
SUPPORT H?Aﬁ-
BOUTH AFRICAN POLICE SERVICES
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Index of Annexures for STA-2

M5-A

Ms-B

Ms-D

MS-F

- ’ |
Referred to as Annexure A in Mr Sigonyela’s statement,

List of Payments for The New Age Newspaper. Dated 4 December 2018,

 Referred to as Annexure B in Mr Sigonyela’s statement. Proposal by TNA

Media titled “The New Age Business Breakfast Sponsorship”, Dated 31
March 2014.
Referred to as Annexure C in Mr Sigonyela’s statement. Memo titled

“Sponsorship Proposal: The New Age Business Briefing Sessions”, Dated 20

March 2012,

~ Referred to as Annexure D in Mr Sigonvelé’?. statement. Contract for

Sponsorship Agreement between Transnet and TNA Media. Signed 7 May
2012,

Referred to as Annexure E in Mr Sigonyela’s statement. Memo titled “The

New Age Media Partnership”. Dated 19 April 2016.

Referred to as Annexure F in Mr Sagonyela‘ssta?e%en’g Memo titled
“Request exclusion from procurement processes for partnering in a

business briefing session”. Dated 22 April 2014,



5%%347932 27.02.2013
5200355837 27.03.2013
5200362814 24.04.2013
5200371851 29.05.2013
5200381673 31.07.2013
5200387511 31.07.2013
5200392974 28.08.2013
5200405827 25.09.2013
5200413814 30.01.2013
5200417131 27.11.2013
5200424348 18.12.2013
5200434363 29.01.2014
5200472746 07.07.2014
5200472747 07.07.2014
5200472748 07.07.2014
5200474987 17.07.2014
5200480793 06.08.2014
5200494994 30.09.2014
5200499404 27.10.2014
5200506757 31.10.2014
5200508402 30.11.2014
5200516359 31.12.2014
5200521452 30.01.2015
5200537671 31.03.2015
5200542515 25.02.2015
5200543617 30.04.2015
5200550083 31.05.2015
5200553596 30.04.2015
5200557104 30.06.2015
5200564626 31.07.2015
5200570847 31.08.2015
5200578728 30.09.2015
5200584301 31.10.2015
5200590156 30.11.2015
5200594934 31.12.2015
5200601290 31.01.2016

04.12.2018 Dynamic List Display
Vendor

Company Code TRO4

Name THE NEW AGE NEWSPAPER

City MIDRAND
DocumentNo Doc..Date Amt in loc.cur

-403,844.00
-410,780.32
-410,780.32
-513,475.40
-410,780.32
-513,475.40
-410,780.32
-410,780.32
-513,475.45
-410,780.36
-308,085.27
-410,780.36
-435,427.79
-415,526.92
-519,408.65
-435,427.79
-544,284.74
-435,427.80
-435,427.79
-544,285.46
-326,570.85
-286,240.72
-338,528.19
-451,370.92
-451,370.92
-451,371.38
-435,427.80
-108,856.94
-435,427.84
-544,284.80
-435,427.84
-544,284 80
-435,427.84
-450,668.68
-563,335.45
-450,667.76

14,780,735.79

Clrng doc.

BIG INTERVIEW
BIG INTERVIEW
BIG INTERVIEW
BIG INTERVIEW
BiG INTERVIEW
BIG iINTERVIEW
BIG INTERVIEW
BIG INTERVIEW
BIG INTERVIEW
BiG INTERVIEW

advbig interview

big interview -
BIG INTERVIEW
BIG INTERVIEW
BIG INTERVIEW
BIG INTERVIEW
BIG INTERVIEW
BIG INTERVIEW
BIG INTERVIEW
BIG INTERVIEW
8IG INTERVIEW
BIG INTERVIEW
BIG INTERVIEW

THE BIG INTERVIEW

BIG INTERVIEW
BIG INTERVIEW
BiG INTERVIEW
BiG INTERVIEW
BIG INTERVIEW

THE BIG INTERVIEW

BIG INTERVIEW
BIG INTERVIEW
BIG INTERVIEW
BIG INTERVIEW
BIG INTERVIEW
BIG INVERVIEW

MS
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Account DbcumentiNo

1008473 25.03.2013
1008473 27.03.2013

1008473 17.04.2013
1008473 30.01.2014
1008473 28.02.2014
1008473 28.02.2014
1008473 25.07.2014
1008473 01.03.2014
1008473 01.04.2014

1008473 13.04.2015

Doc..Date

-2,280,000.00
-2,280,000.00

-17,100,000.00
-1,140,000.00
-1,140,000.00
-410,780.35
-1,140,000.00
-1,140,000.00
-1,140,000.00

-24,168,000.00

50,938,780.35

Amt in loc.cur.

BREAKFAST

BREAKFAST

BB SPONSORSHIP MAY 2013 - MAR
2014

BUSINESS BRIEF SPONSOR

BB SPONSORSHIP

ADVERTISING

BUSINESS BRIEFING

BB SPONSORSHIP

B8 SPONSORSHIP

BUSINESS BRIEFING APR 2015 - MAR

2016

gl Vv H Giluy

JFJ-158



JFJ-159

M5-

Mr Mboniso Sigonyela 31 March 2014
Transnet SOC LTD

Dear Mboniso

The New Aze Business Breakfast Soonsoeship
The Mew Age, South Afiica’s only dally national newspaper, launched in December 2010, is a crucial and welcome new voice in the South
African media landscape. The publication’s signature volce of optimism has fousd considerable favour among readers and its spirit of

Innovation has been praised by advertisers. Strong increases in circulation, readership and advertisers aver the past few manths are testimony

to the quality reach and impact of this young publication, The newspaper has a print run of over 105 000 copies a day, with half a millign

Teaders {past & months} and 107 000 readers {average issue readers) The newspaper reaches high impact avdiences and its Business Briefi ngs

atiract the who's whao of South African society, and ar2 broadcasted live to millions of Sauth Africans.

The New Age Business Brigfings illustrate the publication’s commitment to connecting and informing communities across 3 united South Africa
by creating open platfarms for crucial debate and providing access to millions of South Africans. We are proud of the fact that over the past
two years, The New Age has hosted over 100 Business Briefings with SA’s top political, business and sport leaders these briefings attract key

decision-makers fram & broad spectrum of industries and deliver enviable and unrivalled equity for audiences and advertisers,

This proposal encompasses & short background and explanation of what TNA Business Briefings entails. It alsa provides you with an overview
of the servicés that will be rendered. We believe that it Is fmperative to explain the TNA Business Briefings from the outset in order ta provide
you with sufficient information. Please take note that this proposat will form the basis for any formal agreements to he entered imo. If yoy

have any suggested amendments or additional requirements we suggest that you explicitly indicate any alternative instructions or
amendments in writing. This propasal is in no way whatsoever an agreement but merely an inftial discussion document. Should the parties

agree on the services to be rendered you will be provided with a new order letter except for the requested amendments, if any.
e thank Transnet SOC LTD for supporting these Business Briefings over the past two years and we look forward to an on-going mutuafiy
,2neficial refationship. It s with pleasure that we submit the following proposal for the period 1 April 2014 to 31 March 2015 for sponsorship
€$ a summary of

of 22 Bustnass Briefings for a total investment of R 25 000 000,00, excluding VAT and agency commisston. The proposal provid
key benrefits to the sponsor and illustrates the strong return on investment. We included the following added value to the propasai:

¢ X1 ANMY Live Intarview per quarter.

*  X1TNAirterview per guarter
Advertlsing on ANNY to the vaiue of R 500 000.00 for the period 01 April 2014 to 31 March 2015

Kind regards,

Wiedaad Taliep
Business Develapment Manager

FNANEDEN Pts Fad,
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EVENT MERCHANDISING AND ATTENDANCE

The event sponsor is altocated 3 tables seating 10 guests each + 1 seats for their VIP guests at the main table, The sponsor is alsa provided with

an oppertunity to address the audience.

The estimated rand value of this exposure is RZ0 760

Tre total rand value of this exsosure over 22 Business Briefings is R456 720,00

EVENT MA
High profile locations sre selected in fine with the corporate profile of the event 35 well as the Buest speaiers and esteemed guests. Examples

of venues used: Sandton Convention Centre, Cape Town Exhibition Centre, Durban 1CC

The estimated rand value of this marketing service is R192 560

’

The total rand value of this service over 22 Business Briefinzs is R4 235 bog

I
LJ

BETURN ON INVESTMENT

The Business Briefings provide advertisers with an effective sponsorship vehicle which deiivers a strong return on investment;
exposure in print, five television broadcasts to millions of South Africans and direct interaction and engagements with top opinion leaders at

through prized

the event itseif.

*  RESPONSIBLITIES AND OBLIGATIONS

TNA Media {Pty) LTD undertakes to ensure attendance of such events through reasonakle ticket sales (comporate tables, and individuals)
and will erganise all logistics In @ manner befitting the established profite of the Business Breakfast, the stature of the speakers, and the

spoRsors exacting standards,
TiA Media {Pty) LTD is solely responsible for ali issues relating to the broadcast partner SABC 2. SABC 2 shall have no claim on Transnat

SQCLTD in the event of non-performance arising from the execution of the Business Breakfast,

TNA Media-{Pty) LTD undertakes to secure and manage speaker’s itineraries, and will notify Transnet SOC LTD of confirmed speakers two
weeks prior to each Business Breakfast. In the course of planning the speaker fne-up, TNA Medla [Pty] shall Trapsnet SOC LTO timeously

ta Transnet SOC LTD in planping their respective stakeholder communications,

TNA Media {Pty} LTD in its sole discretion shall have the right to ideniify, select and procure the services of 3 speaker for each
event/business briefing. While TNA Media will consult with the sponsar, its decision remains final around the selection of speakers.

The fult sponsorship value will become payable and due on signature of the commitment to sponsor the 22 events.

e ———
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Proposal Summary

The Sponsor wilf recefve the following marketing and branding benefits:

LIVE TELEVISION EXPOSURE TQ MILLIONS OF SOUTH AFRICANS ACROSS THE NATION
The Business Briefings are broadcast live on SABC2's Morning LIVE flagship programme between 7h00 to ShOD. whiie the audience reach

Huctuates over the course of this broadeast, as is the nature of television, over 3 million viewers are reached at peak times across the 2 hour
broadcast.

tn assigning & rand value to this unique broadeasting exposure; the follawing need to be considered:

s Thecostof a 30 second commerciz! in this prime time television slot ranges from R7000 to R9G0D
*  The cost of 10 minutes of advertising in this prime television slot would fall between R140 000 to R180 000,
«  The cost of 30 minutes of adventising in this prime time tefevision slot would be R420 000 to R540 000

The duration of the Business Brieflng is 2 hours and sponsor branding ts visible throughout the entire broadcast.

ADVERTISING SLPPORT IN THE NEW AGE

A minimum of 15 adverts {10x8) in The New Age newspaper are provided in prime page positions to ensure that the event is weli promated.

The logo of the event sponsor is featured prominently in these adverts.

The estimated rand value of this exposure is R400 8§80.00. {no premium has been applied}

«  The total rand value of this exoosure over 22 Business Briefin:s is R8 814 960.00

PREMIUM EDITORIAL COVERAGE IN THE MEW AGE
Two pages editorial foliow up are festured on the day following the event. This double-page feature clearly showcases the sgonsor, In

addition, The New Age does an interview with linkage to the event, as well as several related news stories in the upfront section of the
Newspaper.

Ths estimated rand value of this exposure is R424 000 {a 50% gremium has been applied)

The totai rand value of this éx: osure over 22 Business Briefinis is RS 328 D00.00
Additional value is provided in the form of an-line advertising and coverage. The website attracts 500 000 page views on a monthly basis,

BRANDING AND NAMING RIGHTS AND BENEFITS

The event sponsor is given brand exposure in all advertising, oniine banners, invitations, menus on the table and on the back drop used for the

debate which ensures maximum exposure at the event and on television. Sponsors may also place up to § puil up banners in the event area

and their logo is featured on the electronic big screen used at the event.

The estirnated rand value of this expesure is R220 000
i Bri is R4

L rand value of this excos

INBEDIA PG e S e

LIPS |
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Tranpnet Limited Carlton Centre P,0. Box 72501 ' )
Registration 150 Commisaioner Parkview 1RAN5NE|-'-
Nunber 8tx, Johannesburg South Afxica, 2122
1990/000500/06 2601 T +27 11 308 2512 '

F +27 11 308 2638

MEMORANDUM
WWW. Lransnert . net
To ¢ Mr Brian Molefe

Group Chief Executive:

From : Mr Mboniso Sigonyela

Date

General Manager: Corporate and Public Affairs
1 20 March 2012

SUBJECT : SPONSORSHIP PROPOSAL: THE NEW AGE BUSINESS

BRIEFING SESSTONS.

PURPOSE
1. The aim of this submission is to humbly request the Group Chief

Executive’s approval for Corporate and Public Affairs to sponsor the hugely
successful Business Briefing sessions in partnership with The New Age

(TNA).

DISCUSSION
2. The Briefing sessions are held on a monthly basis and are Intended to

provide thought leadership on critical topics including politics, economic
and infrastructure development. The sessions, which are broadcast live on
SABC 2's Moming Live show between 06h000 and 08h30, are led by high-
profile and influential speakers and allow guests to interact with the

speaker,

Since the launch, the sessions have focused on national issues with the
president of the Republic making the most appearances. It is envisaged
that in future, the focus will be on provinces, where key opinion makers
including Premiers and Members of the Executive (MECs) will be invited o

speak about developments and challenges facing their areas. /\

THE NEW AGE BUSINESS BRIEFING SESSIONS
H
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FINANCIAL IMPLICATIONS

9. Sponsorship for a maximum of 16 sessions will cost Ri6 000 000.00
(16million rand) excluding VAT,

BUDGET IMPLICATIONS

10. This sponsorship will be funded through the CPA’s Advertising budget for
the financial year 2012/13. There are adequate funds in this budget to

cover this opportunity.
RECOMMENDATION

1.1t is recommended that the Group Chief Executive approves the
partnership sponsorship for the Provincial Business Briefing for the

financial year 2012/13,

Campiled by: j’%,l.@ommﬁed by:

Kagiso Phatlane \f u ‘

Senior wnamf: r‘:eomte and Public Affairs
e ok 24 el

Pate: 22 o 7|2n/2.

Supported / Not-Supported: Approved / W

i Q 5 //

A .h:_._‘;}a—n_._‘;-l_ - m;?
I:‘ N\ (’ —1-_'

Anoj Singh Brian Molefe . |

Acting CFO Group Chief Executive

pate:z LD Date: ~ .\ )2 .
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SPONSORSHIP AGREEMENT

TRANSNET SOC LIMITED

TNA MEDIA (PTY) LTD

SPONSORSHIP AGREEMENT FOR THE NEW AGE BUSINESS BREAKAFAST /w %./
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TRANSNET
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1. DEFINITION
In this Agreement, unless the context indicates atherwise:

1.1
1.2
1.3

14

1.5
1'6

1.7

1.8
19

1.10

1.11

2.1

2.2

SPONSORSHIP AGREEMENT FOR THE NEW AGE BUSINESS BREAKAFAST

“Agroement” shall mean this agreement and any annexures attached hereto;

"Benafickary” means TNA Media (Ply) Lid:
“Commencament Date” means, notwithstanding the Signature Date, 1 Apri/
2012,

“Event” means the New Age Business Briefing Breakfast sessions hosted by

"Month” means a calendar month;
"Parties” means Transnet and TNA Medla, and “Party” shall mean either of
them as the context requiires;

‘MMWmeansaﬁe:dsﬁngandﬁlwremHectuﬂpmpertynm
attaching to the Event incduding without Fmitation oopytight, registered and
um’eﬁheredhademarkanddﬁgnﬂghtsandﬂwacmmpanmeMk

"Republic” means the Republic of South Africa;
“Signature Date” shall meanthedateofsignamofmlsAgreanembyme
fast Party signing;

“TNA Media® means TNA Media (Pty) Litd, a private company  duly
Incorporated in terms of the laws of the Republic of South Africa, with

registration number 2010/006569/07; and
w means Transnet SOC Ltd, a public company with limited liability
duly incorporated In terms of the laws of the Republic South Africa, with
registration number 1990/000900/06.

INTERPRETATIC

Headings and sub-headings are inserted for information purposes only and
shall not be used In the interpretation of this Agreement.

Unless the context clearly indicates a contrary intention, any word connoting;

anyﬁngularslﬂibedaamedtolndudeareferencehomepimlam
vice versa;

2.2.1

A
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TRANSNEr
3.4  As a result of the growing popularity of the Event, It Is envisaged that clties
participating in the Event be increased and the Event be extended to include aii
provincial capitais,

3.5  Transnet is a principai supporter of the Event, and wishes to provide financial
supportmretmforwhldammdrashaﬂpmvideﬁanmetwlﬂzamngeof

marketing opportunities.
Tmnmmaﬂsporswsb@en(ls)sesstmofmem&rapmmofmm
(12) Months.
Ammﬂlngly,meParﬁeswlmwmdandagmemtemsandmndmm
governing the sponsorship of the Event.

3.8 The Partles agree that this Agreement constitutes legally binding obligations
upon each of the Parties In respect of the matters covered herein,

36

3.7

4. DURATION

This Agreement shall commence on the Commencement Date and shail terminate on
the 31 March 2013 or the sixteenth session of the Event whichever comes first, unless

terminated aarfler pursuant-io-sisuseii-below ,‘JH«Q_

5. GOOD FAITH

mmeimmmmumwmngmgmmmmmmm
good faith and wasvant that in thelr dealings with each other, they shail neither do

anything nor refrain from doing anything which might prejudice or detract from the
rights, assets or interests of the other Party.

6. TRANSNET'S UNDERTAKING
Transnet undertakes to sponsor 16 sessions of the Event for a period of twelve
(12) Months.

6.2  The Parties agree that the cost for sponsoring 16 sessions of the Event shall be
capped at a sum of R16, 000, 000.00 (sbdeen million rand) Including VAT,
Paymaﬁasin&Zabwenﬂlbemadebmimﬁ?(seven)dwsmrm

Agreement has been signed.

6.4  Transnet acknowledges that TNA Media owns and/or controls the Event and
the Proprietary Rights belonging to TNA Media, and agrees that It has no right,

title or interest thereto save as provided for In this Agreement,

SPONSORSHIP AGREEMENT FOR THE NEW AGE BUSINESS BREAKAFAST \‘%
5

“

6.1

6.3



7.2

7.3

74

7.5

7.6
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TRANSNET

7.1.10 shaf! adhere to the Transnet's rules, restrictions and goals, respecting

fts identity.

TNA Media undertakes to name Transnet as the sponsor on ail publications
reiated to this Agreement which shall Include media interviews, fiyers, posters

and banners, etretwa,

TNA Media shail not publicise, or permit anyone to publicise the sponsarship
o!herﬁranmafonnb)wmdﬂmnmethasglvmﬂspdorwr&tenappmvai,am

as provided for In this Agreament.
TMMedashaﬂnothaveﬂleﬂghttoweinmymymerpnetarymgms
bdonglngtonmnetmmouthpﬁorwﬂmm
Suchlseshanbelfmlﬁedsolelyformed:raﬁonddmdeﬂmmmgwand
any redated advertising or promotional materials.
mmﬂnwwedgematmepmvlﬁmsmwsdausedomtcmmyany
right, titie or ownership interest in the Proprietary Rights.

8. USE OF SPONSORSHIP

8.1

8.2

8.3

8.4

8.5

Thespomorslipisbobeusedon!yrorﬂnpurposeapprovedhemm,andin
acoordance with this Agreement, unless a&mnaﬂvemngementshavebegn

ageeduponmmTMandappmvaIismmfvedmmmng.

msponsomh!plstobeumrsedhmeﬂmepeﬁodformrthasbeen

requested. Inmeeventufdelaysfnrwhateverraasom,awrltbenmportmust
fumishing

bewbmiwedhnmedl&te!yexplamhgmemmfortheddaymd
mewdateoflmplmtaﬂonandmemddmwwnpleﬁon of the

Event,
Transnet shall In writing provide acceptance of or decline repott about a
delay.

InmeEventmatTransnetdeclinaareportonadelavTMMedia shall retiyn
sponsmshipmmiesformatmwmnsntw&hhsevenmmrkhgdays
after it was notiﬁedaboutTramnet‘smfusaltomptmereasomforadday,

TheParﬁesagreeﬂiatshouldmyofmeEventsbemnoeﬂedormism¢
terminated In terms of dause 11 herein, an amount of R 1, 000,000.00 (one
mmionrands)perwentwlllb’erefundedhomnmmhhw(mlrty)daysof

cancellation,

SPONSORSHIP AGREEMENT FOR THE NEW AGE BUSINESS BREAKAFAST %
7 R

A
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10.3.6 publidy disclosed with the other Party's written consent in terms of
10.12.

104 Al media releases, public announcements and public disclosures by any Party

orthefrrapecﬁveemployeesoragemsrdaﬁngmthkmwnemqm
subject mafter, Induding without fimftation promotional marketing material,
shallbem—mdlmtedmandapmvedbyeadihtypﬁormﬁmM
thereof. Theforegoingwﬂlnotapplymanyanmunommrrthtendedsolefymr
Inmwdbtribuﬁonbyanymtyormanydisdmmmlred by legal,

mmﬁngwmwhmmmmwmmmmofmepmy
in question,

JFJ-168
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12. CESSION AND ASSIGNMENT

13.

SPONSORSHIP AGREEMENT FOR THE MEW AGE BUSINESS BREAKAFAST

Nefdm‘?aﬂyshaﬂbea‘ﬂﬂedbmdeaslgn,tansfminmyomerwaym/or
alienate or delegate any of its obligations and rights, in part or in whole, In terms of
this Agreement without prior written consent of the other Party, which consent shall

not be unreasonably withheld.
BREACH AND TERMINATION
13.1 Shouid any Party commit a breach of any term, condition, undertaking,

warmanty or representation contained in this Agreement, (“the Defauiting
party"} and —

13.1.1 should such breach be incapabie of being remedied; or

13.1.2 should such breach be capable of being remedied, and the Defauiting

partyfafledboremedysu&breadmwmunao(ﬂﬁrty)daysa&ermipt
of a written notice from the other party ("the Non-Defaulting party®),

requiring the breach to be remedied;

the Non-Defaviting party shall be entitied, without prejudios to any other rights

which it may have in lsermsofﬂﬂsAgreementoratlaw,todaimspwﬂc
performance, without prejudice to any of its rights to daim damages,

PN

M
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TRANSNEr

16. DOMICILIUM

16.1 ﬂ\ePamesmoosedomMmMetm(hﬂ'eﬁaﬁer referred to

as the “domicilium™) andformedea\'eryofanynommngomwme
Agmm«itsterminaﬁmwmnmﬂaﬁmmeMsetombefow:

TRANSNET SOC: 150 Commissioner Street

LIMITED Carfton Centre
Johannesburg

2000

Fax: 011 308 2638

TNA MEDIA (PTY) LTD: 52 Lechwe Street
Corporate Park South
Old Pretoria Road
Midrand
1685
Fax: 086 733 7000

16.2 EadiParwmaubeenﬂﬂedﬁnmtimemﬁlne,bvwsmmnoﬁcemmeMr
Party, to vary its domicllium to any other address which Is not a Post Office Bux

or a Poste Restants.

163 Any nolice given and anypaymentmadebyanYPartybotheomerParty
(hereinafter referred to as “the addressee™} which:

16.3,1 is delivered by hand during normal business hours of the 2ddressee at
the addressee’s domicilium, shall be deemed, unt) the conrary s
provedbvﬂ?eaddressee,tphavebeqnfeoeivedbyﬂwaddresseeat
the time of dellvery;

ispomdbypmpaidregisheredpostmmeaddrmeeatme
addressee’s domiciium shall be deemed, until the contrary is proved
byﬁeaddrwsee,mhavebemmceiuedontheseven&(M)day

after the date of pasting.

isxmwwlexwwmkmmeshaﬂbedeanm,uWIme

16.3.3
contrary Is proven byﬁeaddm&ae,mhavebemreneivedwiﬂrfnbne
(1) hour of transmission where It is transmitted during business hours

ofﬂ\ereoelvfrrgm\entandatnoononmefom;buﬂnessday

16.3.2

SPONSORSHIP AGREEMENT FOR THE NEW AGE BUSINESS BREAKAFAST %\
e\
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This Agreement may be executed in two or more counterparts all of which,
when read together, shall constitute one and the same instrument. A facsimile
smﬂmnsuwteavalldmmupartforaﬂpurposeshereunder,

Signed at 505qqne.sbu.r{% onthis _O ¥ day of mc;%. 2012

Acnie CroﬂL ('.Hu, Exgoutioe

"_,?

Forf\a‘rgm beh }ANSH!T $OC LIMITED

Signed at goﬂ*wh"w% ___on this 1Y ¥-day of MA:L___.__MZ

Mﬁ‘l—ﬁ Cuter  Exteontut

ra
For”/mmbernrrofmuEDn(mmm

SPONSORSHIP AGREEMENT FOR THE NEW AGE BUSINE: S BREAKAFAST
13
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ransnet SOC Lud Carit Cent NN 72501
gegistration 1;; cgrmi::i::?er Pparkvf:: 1RANSHE|'
Number Str. Johannesburg South Africa, 2122
19984/000900/30 2001 T +27 11 308 2512 "F
F +27 11 308 2638
MEMORANDUM
wWvYW.transnet. net
To : Garry Pita
Group Financial Chiaf Officer
From : Mboniso Sigonyela
GM: Corporate and Public Affairs
Data : 19 April 2016
Subject ¢! THE NEW AGE MEDIA PARTNERSHIP
PURPOSE
1. The purpose of this submission 5 to request the Group Chief Financial Officer to note that
00 in

_J/l_...

Corporate and Public Affairs (CPA) will pay The New Age the entire cost of R24 168 000,
advance for the 2016/17 business briefing sessions contract.

BACKGROUND

2. The Group Chief Executive has approved the renewal of the partnership between Transnet and
The New Age for 20 (twenty) business briefing sesslons at a cost of R24, 168, 000, 00 (twenty
four milfion, one hundred and sixty eight thousand rand) induding VAT.

DISCUSSION

3. CPA and The New Age agreed on the renewal of the contract for 20 (twenty) breakfasts, on the
same terms as last year’s, at a cost of R24, 168, 000, 00 (twenty four million, one hundred and
sixty eight thousand rand) including VAT, on condition that Transnet pays the cost in advance,

4. The company had a savings of R2 416 800, 00 (two million, four hundred and sixteen thousand,
and eight hundred rapd) inclusive of VAT, that the company would have incurred from the annuai

custormary inflation increase of up to 10%.

FINANCIAL IMPLICATIONS

6. The TNA/SABC parinership of twenty sessions will cost R24
one hundred and sixty eight thousand rand) including VAT.

BUDGET I MPLICATIONS
7. This partnership wilf be financed from Corporate and Pubiic Affairs’ advertising budget.

RECOMMENDATION .
8. It is recommended that the Group Chief Financial Officer notes that Corporate and Public Affairs

ill pay The New Age the entire cost of R24 168 000, 00 in advance for the 2016/17 business
/" briefing\sessions contract,

, 168, 000, 00 (twenty four miflion,

For noting by:;
Jav/

G cial Officer
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Trananer $OC Lid Carlton Cenkce F.0. Box 72541
Reglatzation 150 Copmissionar Parkview 1RAN5NE[’
Numhar §tr. Johapnesburg South Africa, 2127
1394 /0004906 /30 2003 T +27 11 308 2512
F +27 11 308 2638 :
MEMORANDUM
Vv, EXBNEREE ., et
Te ! Edwaard Thomas

Executive Manager: 1SCM

From : Mboniso

Sigonyala )
General Manager: Corporate and Public Affairs

Date  :22 April 2014
Subject : REQUEST EXCLUSION FROM PROCUREMENT PROCESSES FOR

PARTNERING IN A BUSINESS BRIEFING SESSION

e

The aim of this submission is o request the Executive Manager: ISCM and GM:

Corparate and Public Affalrs approve that Corporate and Public Affairs {CPA)
partner with The Rew Age and SABC forthcoming Business Briefing session, while

the process of contracting is started.

INTRODUICTION

On the 24 Aprit 2014 the Honourable Minister of Public Enterprises, Mr Majysi
Gigaba will be addressing a Business Briefing session critica! to the Company’s
business. The Briefing will be held at Sandton Convention Centre in

Johannesburg,

The New Age Business Briefing sessions are held on a monthly basis as part of
the strategy to engage thought leadership on critical discussion, High profile and
influential South African speakers are invited to each Business Briefing session
held, and guests are aliowed to interact with the speakers

BACKGROUND
4. The Group Chief Executive has appraved that Transnet renew its partnership with

The New Age and SABC fo’r the finandial year 2014/15.

DISCUSSION

5.

CPA’s brief is o bulld Transnet’s brand by identifying advertising or partnership
initiatives. One key advertising opportunity for the company’s brand and image
buiiding is through the Business Briefing platforms.



6. According to Transnet's Procedures Manual (section 3.5 of Exclusions) which
governs ail procurement activities within Transnet, it excludes Media Advertising
from Procurement processes such as open tendey, three quotes systam etr, This
exclusion allows Transnet to partner with The New Age and SABC in this Business

Briefing session,

7. These sesslons offer an advertising opportunity for Transnet with the following

added benefits:
+ Transnet Board and Executive Management to attend and be part of 3

historic event,
» This platform will afford the GCE or Chairman an Opportunity to send key
messages to wide audience in South Africa and abroad.

Transnet will have brand exposure,
The platform Is another avenue for a third party endorsement,

FINANCIAL IMPLICATIONS

8. This Business Briefing sesslon will cost R 1000 000.00 {one million rand)
exduding VAT,

BUDGET IMPALICATIONS

9. This Business Briefing session will be funded from CPA% Advertising budget,

RECOMMENDATION

10. It is recommended that the Executive Manager: ISCM and GM: Corporate and
Public Affairs approve that Corporate and Public Affairs {CPA} partner with The
New Age and SABC for the forthcoming Business Briefing session, while the
process of contracting is started.

Complied by:
42 )

2
"‘-'I@:'i"',*

Hagiso Phatiane
Senior Coordinator: Stakehoider Ralations
Dater I3 jo4 | 2o

\

Noted by:
T
We!a Edward Thomas
2 rate and Public Affairs Exacutive Manager: ISCM

Db éLC 29 @/"ILT Oate: 2o v ik
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TO: THE JUDICIAL COMMISSION OF INQUIRY INTO ALLEGATIONS
OF STATE CAPTURE, CORRUPTION AND FRAUD IN THE PUBLIC
SECTOR INCLUDING ORGANS OF STATE

ATTENTION: Adv Andre Lamprecht
Ms Shannon van Vuuren

Mr Warren Redcliffe

BY EMAIL: secretary@commissions.org.za
FROM: Ms Palesa Ngoma
DATE: 29 October 2019

Dear Sirs

RESPONSE TO NOTICE IN TERMS OF RULE 3.3

1. I refer to the Commission’s notice in terms of rule 3.3 to me dated 16 October
2019,

2. I have read Mr Joseph Jackson’s affidavit. Save to state that I acted on the
instruction of my superiors in the preparation of the memoranda referred to, 1
do not dispute that I compiled the memoranda. Accordingly, I respectfully do
not consider it necessary to make application to cross-examine Mr Jackson or
to appear before the Commission.

3. Please find attached hereto my statement, which contains my recollection of
the compilation of memoranda concerning TNA Media (Pty) Ltd to the best of
my ability.

Yours faithfully

Palesa Ngoma

JR-174
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JUDICIAL COMMISSION OF INQUIRY INTO ALLEGATIONS OF STATE
CAPTURE AND FRAUD IN THE PUBLIC SECTOR INCLUDING ORGANS OF
STATE

STATEMENT

Introduction and background

1. My name is Palesa Mbali Ngoma.

2. 1 make this statement in response to the allegations by Mr Joseph Jackson that
I compiled certain memoranda seeking approval for the Big Interview
partnership with TNA Media (Pty) Ltd and The New Age publication when I was
employed at Transnet SOC Ltd.

3. Itrust that the fuller context within which those memoranda were compiled, as
set out below, will assist the Commission.

4. T was employed at Transnet SOC Ltd from June 2011 to May 2018.

5. During that period, 1 occupied the following positions within the Group
Corporate and Public Affairs division:

e June 2011 — June 2013: Graduate in Training (Junior communications

specialist)
e July 2013 — July 2014: Communications Specialist

e August 2014 — April 2016: Senior communications Specialist
e May 2016 — August 2016: Acting Marketing Manager (Transnet Property)
o September 2016 — May 2018: Internal Communications Manager

PG
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6. This statement provides my knowledge of the relationship between Transnet
SOC Ltd with The New Age media, particularly in relation to:

e The New Age business breakfasts

e The circumstances under which Transnet supported The Big Interview,
a segment in TNA newspaper

e Distribution of The New Age newspaper

7. Transnet runs a 24-month Graduate-in-Training programme (now known as a
Young People in Training), which I was fortunate enough to join in June 2011.
I was employed in Group Corporate and Public Affairs, at Transnet’s Head Office
in the Carlton Centre, Johannesburg.

8. During this time, I was expected to shadow different managers within the
department with the view of acquiring knowledge within the different fields
available in the department.

9. As a Graduate-in-Training, I reported directly to the Multi-Media Manager, Mr
Sean Badal. However, the different managers could give me instructions as well

as request assistance on various projects.

The New Age business breakfasts

10.1t was during this period that I received instructions from the Head of
Department, General Manager: Corporate and Public Affairs, Mr Mboniso
Sigonyela (either directly or through my line manager) to compile memoranda
for Transnet to partner with SABC in the hosting of The New Age business
breakfasts.

11.The instructions for the memoranda would come with a brief outline or

guidance as to what the memoranda should state. Mr Sigonyela would then
edit and revise the content before signing approval.
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12.These memoranda were for the approval of the General Manager: Corporate
and Public Affairs, Mr Sigonyela and/or the Group Chief Executive, Mr Brian
Molefe — depending on the value of the request.

13.This partnership with The New Age media would entail the purchase of a table
of ten at the business breakfast (where each delegate was promised a 6-month
free subscription of the newspaper) or a sponsorship of the business breakfast

event.

14.During my time as a Graduate-in-Training, I wrote memoranda for Transnet’s
sponsorship of the following breakfasts (this list may not be exhaustive):

e 16/11/2011 - Breakfast with Minister Trevor Manuel (purchased a 1
table of ten) — R7 130

e 07/02/2012 - Breakfast with President Jacob Zuma — 1 table

e 02/04/2012 - Minister Malusi Gigaba - 1 table

e 17/08/2012 — Women Empowerment breakfast- 1 table

e (9/01/2013 — Sponsorship of the AFCON-related breakfast — R1 million

e 18/03/2013 — Sponsorship of the BRICS business breakfasts — R 4 million
(this was a sponsorship of two business breakfasts, the first with the
Foreign Ministers of the BRICS countries, the other breakfast was with
the Presidents of the BRICS countries).

15.1 was instructed by my managers to write these memoranda.

16.The process involved compiling a memorandum, which would be approved by
the relevant manager. Transnet would then inform TNA Media that the
company would be purchasing a table or sponsoring an event. TNA would send
Transnet an invoice, which would be signed (approved) by the General
Manager: Corporate and Public Affairs and processed for payment.

17.Transnet would later get a long-term contract with TNA Media to sponsor
several breakfasts.
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Subscription to The New Age newspaper

18.In December 2011, while Mr Mboniso Signoyela was away on leave, and Ms
Viwe Tlaleane was acting as the General Manager: Corporate and Public Affairs,
I was requested to assist in piloting a newspaper trial with The New Age

newspaper within the company.

19.Transnet would purchase 2000 copies of The New Age newspaper for a trial
period of three months. The newspapers were for the benefit of non-
managerial staff. Transnet’s Procurement department would guide on the
necessary processes to follow.

20.Having received guidance from the procurement department, I was instructed
by Mr Mboniso Sigonyela to compile a memorandum, which I completed on 21
December 2011, and was recommended by Ms Viwe Tlaleane, acting General
Manager: Corporate and Public Affairs, supported by the Chief Procurement
Manager, Ms Shantell Mackay and approved by the Chief Supply Chain Officer,
Mr Garry Pita for the purchase of the newspapers.

21.The trial period was to be effective from 1 January 2012 for three months. The
-newspaper was to be distributed at 12 of Transnet's most populated sites —
across the different operating divisions situated across the country.

22.0n 1 February 2012, I was again instructed by my superior, Mr Sigonyela to
write a memorandum to the Chief Supply Chain Officer, Mr Garry Pita, and the
Group Chief Executive, Mr Brian Molefe, seeking an escalated arrangement of
the purchasing of the newspapers. The memorandum was to state that the trial
was a resounding success and it had gone a long way towards boosting staff

morale and inculcating a reading culture within the organisation.
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23.This new arrangement would involve purchasing a national and regional
complement of a newspaper for a period of 12 months.

24.Therefore, this meant that in Johannesburg, Transnet would purchase The New
Age and Sowetan newspapers; East London purchased The New Age and Daily
Dispatch newspapers, Pretoria — The New Age and Pretoria News, etc.

25.This subscription arrangement with the different media houses lasted for a
year. Thereafter, all newspaper subscriptions ceased except for The New Age,
which continued to supply all sites with free copies of the paper for a period of
approximately three months.

26.Eventually the copies stopped being delivered by TNA Media to the various
Transnet sites. I do not know what the reason for that was as it was not
communicated to me.

The Big Interview segment

27.Prior to December 2014, Mr Joseph Jackson (who was the Brand and Publicity
Coordinator) managed Transnet’s partnership and support of The Big Interview
segment within The New Age newspaper.

28.In December 2014, Mr Jackson left Group Corporate and Public Affairs to join
Transnet Group Capital as the Internal Communications Specialist.

29.At the time, I was the Senior Communications Specialist reporting to Ms Viwe
Tlaleane, the External Communications Manager.

30.Upon Mr Jackson’s departure, I was instructed by the General Manager:

Corporate and Public Affairs (Mr Sigonyela) to manage Transnet’s continued
support of The Big Interview segment.
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31.0n 21 May 2015, Mr Sigonyela instructed me to write a memo for his approval,
keeping the same content outline as the previous memoranda prepared by Mr
Jackson.

32.1n preparing the memorandum, Mr Sigonyela had stated that Transnet had had
a ‘contract’” with TNA Media; however, that had lapsed on 30 April 2015.
Corporate and Public Affairs would investigate another long-term contract in
the near future. In the interim, the payments would be on a month-to-month
basis.

33.0n 9 November 2015, Mr Sigonyela instructed me to write a memo for his
approval. This memorandum was written in effect to reflect the 3,5% price
increase in the monthly cost.

34.1n April 2016, I was seconded to Transnet Property — a division responsible for
the management of Transnet's vast property portfolio — as an Acting Marketing
Manager. I was to begin work in May 2016.

35.0n 3 May 2016, even though I was out of the Corporate and Public Affairs
department, on secondment at Transnet Property, I was instructed Mr
Sigonyela, to prepare @ memorandum for the renewal of The Big Interview
segment. This was the last memorandum I was instructed to compile.

36.0n 31 October 2016, The Big Interview partnership was terminated by Mr
Molatwane Likhethe who had replaced Mr Sigonyela as the General Manager:
Corporate and Public Affairs.

37.As far as I understand it, Transnet had a direct relationship with TNA Media for
the breakfasts, newspaper subscriptions and the advertising segment.
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